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FOR^nOKD
The purpose of the thesis is to show the change in the
aims and the textbooks of the social-business subjects, and to
show their trend.
The textbooks and the periodicals listed in the biblio-
graphy were consulted. The curricula of tiiirty-nine high
schools in Massachusetts v/ere studied as well as the curricula
of ten high schools outside of Massachusetts,
The thesis shows that there is an increasing enrollment
in the social -business subjects and that the content of some of
the courses is gradually being, determined.

TABLE OF GOFTEl'^TS
I The Social Business Group of Studies 6
Subjects in the Junior High School 11
Subjects in the Senior High School 12
Subjects in the Junior College ' 13
Subjects in the Business College 15
II Recent Trend in Social Business Subjects 16
Development and Change of Aims 16
Change in Textbooks 19
III Enrollment in the Social Business Subjects 22
IV Junior Business Training 28
Its Place in the Curriculum 28
General and Specific Aims 30
Educational and Vocational Values 31
Equipment Required 31
Class-room Methods 32
Tests 32
Available Texts, with analysis of one 33
Sumra ary 34
V Bookkeeping 36
Its Place in the Curriculum 36
General and Specific Aims 37
Educational and Vocational Values 38
Equipment Required 38
Class-room Methods 39
Tests 39
Available Texts, with analysis of one 40
Summary 42
VI Commercial Law 44
Its Place in the Curriculum 44
General and Specific Aims 45
Educational and Vocational Values 45
Equipment Required 46
Class-room Methods 46
Tests 47
Available Texts, v/ith analysis of one 47
Summary 49
If a
SI
‘
r'Tjia ‘colotfl ni s:toatd^'S ’
.
6X " '' ni”'8cfo0tdif£
31 .f , >
,‘
’i V.' A
- - - - - .
r ^
,,.. ..
asellcO ecS.9«^W4i eHcr ai
3£ eJo<)tt;ua k«9iii8Ba;'i«J»iA nI oasit jn«ao« ir^ij
' '
'
V
'
"'
• ! •. ''V *'jjL 9!5Abj1j •&«;? ifti^mQOXe^vel
iSil,
' *i 68«*.-o
,
-a,.
ax
<51
ss
8S'
Illiv.
^
fiaisoii r<i Xn©mX^o*iaS[
“>1
.; ‘irl • /, aui-l0oX*i»H/a ©ftl flX do©i^ b3I' 'W
'^1:. \ '* ollioeq^ DOB Lsin^cmO
.:$'[ \' : \ Innoi^fiOoV j:5nii I|jfioX:tPOJ»JtJiJ . .
^
^ kTSI X>o*iIiJpsii
'
/iSfe «i)Oit3«M mOo-j-BsaXO p£g...
'
^ v> ^ Y
anomto tlBifXtaw jiiS», 'jaJxs'l sl<SfiCi^TA
’
''1
'SiJ-i
'*
''
S V'3^^ >rw!iwiue, ^,
-vv; 1 8PXnao.iooa,
.
*WXfTdI’i :i^;> ©rfjt. ill 99e£.^ fiiil^
•’
- r ’•
l^ox c?^:jooV • oujJ i Uitd Jti^feoi/jtef
-'"’
’ '
't.^ ' ei)o.-ii{?’rf n^p'r-^GcXO
?* cajB
. X^‘Jea©G
N
]^ '
‘
'
f
'
"x.
3'©?.^
enc ‘10 eXaV.Xfifls ffciIw
,
23X31* oXtfeXIijyAi
*^1
'" » t
7. JTiiil tjBi aria;TU<*lfiO iV
?,iaXA olllodi^ Jbjiii X^aerjoO
adifX.3V XsfiWl^JBOoV nj*^ XswoI;f4iiW/f5S
9t>o/t<f f\W Ayo>o*ir- 2 aelO
''
©
3
,
681*
8flo ©JtdaXlavA *;
VII Business Organization 51
Its Place in the Curriculum 51
General and Specific Aims 52
Educational and Vocational Values 53
Equipment Required 53
Class-room Methods 53
Tests 54
Available Texts, with Analysis of one 54
Summary 56
VIII Commercial Geography 58
Its Place in the Curriculum
General and Specific Aims
Educational and Vocational Values
Equipment Required
Class-room Methods
Tests
Available Texts, -dth analysis of one
Summary
IX Salesmanship and Advertising
58
59
60
60
60
62
62
64
66
Its Place in the Curriculum 66
General and Specific Aims 67
Educational and Vocational Values 68
Equipment Required 68
Class-room Methods 68
Tests 68
Available Texts, with analysis of two 69
Summary 72
X Business English 73 j;
II
Its Place in the Curriculum 73 :
General and Specific Aims 74
Educational and Vocational Values 74
Equipment Required 75
Class-room Methods 75
Tests 75
Available Texts, with analysis of one 76
Summary 77
XI Economics 79
Its Place in the Curriculum 79
General and Specific Aims 80
Educational and Vocational Values 80
Equipment Renuired 81
Class-room Methods 81
Tests 83
Digitized by the Internet Archive
in 2017 with funding from
Boston Library Consortium Member Libraries
https://arch ive.org/deta ils/soc ia lbus i nesssuOOsuti
>Available Texts, with analysis of one 84
Summary 86
XII Methods of Teaching the Social Business Subjects 87
The Recitation Plan 87
The Unit Plan 90
The Contract Plan 92
XIII Testing Procedures 93
Essay Tests 93
Standard Tests 94
New -Type Tests 95
XIV Sequence of Social Business Subjects in the Curriculum 100
Requirements for taking the Social Business Sub-
jects 100
The Place and Time Allotted to Social Business
Subjects in the Curriculum 100
XV Conclusions 104
R;tc'»’r ©uyT-v'oII
001 irruijjoi;T),ro 5>*^3 s‘joAf_dwci I/:Igoo lo ons.- /p 32 V7X.
C/OX
OOi
^0^
-ci/c. aaf^ilt.r/d lBi:>04. t-viJ TiiilMcj 'iCi'i, i;trr3:>^eq.^,jo£-
-
neenxesJb JBioci, oj I)e^-:^oIXA ©nriO On^j 'v r .
iiUJlj/f:'.i':'’C/.') f'iivJ iii 8 3G6f»i:’;2
snoxhuIanoO VX
„r.'
1: .' Vlj
< • f
&
•.
'r -:^'
'>
m
'7
V. •
,
;
>'•:
•
i' '.
’orf«
il'Ri'.i'l
r
-6 -
Chapter I
The Social Business Group of Studies
There has long been felt the need for social business
subjects in the secondary school. The traditional business
courses have been bookkeeping and stenography, but with the
development of a complex social order there has been the need
for a better understanding of it and the social business sub-
jects have been developed to supply it to those who are enter-
ing the business world.
Following are a few excerpts from Lyon’s "Education for
Business" that he has adapted vith permission from "Proceedings
of the Stanford Conference on Business Education". A statement
from Owen D. Young states that: "The development of our phys-
ical sciences is more rapid than our social sciences, and so it
is especially important that from no;; on^ we have in the field
of business men broadly educated in economics and politics as
well as men trained in the technical detail of business machi-
1
nery .
"
D. P. Fullerton, vice-president, of the Pacific Telephone
and Telegraph Company, Ban Francisco states: "The curriculum
should be so set up as to impress upon the student the past his -I
tory of industry and its future, stressing the importance of its
relation to the v/orld's growth and the demands of civilization."
He further states that the student should be given a thorough
groundwork in fundamentals of major subjects, and that his
i —
Lyon, Leverett S. Education for Business The Univer-sity of
Chicago Press. Chicago. 1922. p. 65
2 Ibid., p/ 65
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course should include economics and certain elements of account
-
1
ing principles
.
Charles H. Rowell, journalist, believes that a kno vledge
of industrial history is essential to an understanding of rnod-
3
ern labor problems
.
E. E. Barringer, of the General Electric Co., states the
following about the worker: "He should be alert and possess a
full realization of the meaning of his work and of the broader
opportunities for himself in the entire field of which his job
3
is a part."
The following is adapted by permission from Vanderlip's
"Business and Education" in Lyon's "Education for Business":
" Conditions have vastly changed. A new order of
equipment is demanded. The staunchness of character, the same
I
intrepid will, today will play th ir part as they played it
then, but in addition there is now demanded a breadth of teclmi-
cal knowledge, a fund of specialized information, a comprehen-
sion of intricate relations, and an understanding of broad prin-
ciples "hich the conditions of a century or even a generation
4
ago did not make imperative."
Lyon takes the following from F. V. Thompson "Commercial
[Education in Public Secondary Schools": A few quotations from u
typical replies from New York business men may be given here:
"a study of the fundamental principles of business, such as mer-
chandising, advertising, salesmanship, and business organization
would in general seem to be more valuable to young men than spe-
1 3
Ibid p. 65 Ibid p. 69
2 4
Ibid p. 68
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1
cialization upon clerical subjects."
The following is taken from a statement of ‘.Villiam Green,
president of the american Federation of Labor in 19-50: "To sum
up, Labor suggests that the school curricula draw for its con-
tent upon the facts of industry and industrial work, upon the
history of social and economic institutions and their economic
progress, and that co-ordinated with such an instructional prog-
ram should go understanding of how to live and work with others
2
so that each individual may reach the highest development."
Following is a table that shows w.-jit positions require
social business subjects as a necessary qualification for enter-j
ing and for promotion. It is adapted from Lyon’s "Education
3
for Business".
Subject
Business writing
Business arith-
metic
Posit ons for which
it is a requirement
for entering.
General clerk
Shipping clerk
Receiving clerk
Stock clerk
Messenger
Office boy
Collector
Assistant book-
keeper
Entry clerk
Ledger clerk
Cost clerk
Salesperson
Bundle wrappers
Cashiers
Examiners
General clerk
Billing clerk
Messenger
Office boy
Positions for which it
offers spremotional
training
Ibid P- 74 Ibid p. 89^106
Ibid P- 76
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Subject
Positions for which
it is a requirement
for entering
Positions for which it
I
offers promotional
training
Collector
Assistant book-
keeper
Entry clerk
Ledger clerk
Cost clerk
Salesperson
Bundle wrappers
Cashiers
Examiners
-:c-Business forms Typist
Billing clerk
Assistant book-
keeper
Salesperson
Commercial
geography
Shipping clerk
Receiving clerk
Mail clerk
General clerk
Bundle wrappers
Cashiers
Examiners
Stock clerk
Business Eng-
lish
File clerk
General clerk
Mail clerk
Messenger or office boy
Collector
Stenographer
Dictating Machine opera-
tor
Commercial law Shipping clerk
Receiving clerk
File clerk
*Business forms, business writing, and business arithmetic are
combined in the social business subject, junior business train-
ing.
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Subject
Positions for which
it is a requirement
for entering.
Positions for which it
offers promotional
training
Calculating machine
operator
Collector
Assistant bookkeeper
Entry clerk
Stenographer
Dictating machine
operator
Bundle wrappers
Cashiers
Examiners
Salesmanship Shipping clerks
Receiving clerk
Salesperson
General clerk
Bundle v/rappers
Cashiers
Examiners
Stock clerk
Economics Mail clerk
Calculating machine
operator
Assistant bookkeeper
Entry clerk
Ledger clerk
Cost clerk
Stenographer
Dictating ma''hine opera-
tor
Bookkeeping Billing clerk
Calculating ma-
chine op 'rat or
Assistant book-
keeper
Entry clerk
Ledger clerk
Cost clerk
Bookkeeping
machine opera
-
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Subject
Positions for which
it is a requirement
for entering
Positions for which it
offers promotional
training
Bundle 's/rappers
Cashiers
Examiners
Another reason why social business subjects should be
taught is that 90% of the manufacturing es tablisiiments in this
country employ one hundred or fewer persons sihowing the necess-
ity for an understanding of econooiic principles b7v the bulk of
our population. Another reason for the teaching of social
business subjects is that because of the depression and lack
of employment there is a tendency to take a general course in
high school and to specialize in other institutions of learning.
There are, too, large amounts of money lost every year by the
American public through stock frauds, embezzlements, business
failures, and large sums of raouey spent on advertising and dis-
tribution charges that could be greatly decreased if the public
had a knowledge of the economic and social structure of today.
The Junior High School
The social business subject offered in the junior high
school is junior business training. It is a combination of pen-
manship, arithmetic, and elementary business training. General-
ly, one day is spent on penmanship, two days on arithmetic, and
two days a week on elementary business training.
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The subject is of very recent origin. Its introduction
is due to Frederick G. Wichols's ’’Survey of Junior Commercial
Occupations in Sixteen States”, Junior business training very
probably exceeds all other social business subjects in enroll-
ment. Its proper place is the junior high school because it
offers much information to the student and can be used for a
e:uidance course, thus conforming to the aims and objectives of
the junior high school.
The Senior High School
The social business subjects offered in the senior nigh
school are bookkeeping, commercial law, business org mization,
commercial geograpay, salesmanship and advertising, business
Ens-lish and economics.
Bookkeeping. Bookkeeping was first taught in the English
1
Classical (High) School of Boston in the year 182.5-4. At
first it was taught to develop skill in bookkeeping but now it
is taught for the understanding of business that it gives, as
well as the skill it develops.
Commercial Law. Commercial law has been included in the
curriculum for a number of years. It is mostly a study of
contracts, agency, partnership, and negotiable instruments.
Business Organization. Business organization is the sub-
ject in v;hich boys are most interested. This comparatively new
subject deals with forms of business organization and with man-
agement problems.
Commercial Geography. Commercial geography has the lar-
1
Ine-lis, A. Principles of Secondary Education. Houghton Mifflin
Co. Boston 1918 p. 187
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gest enrollment in 'che senior nigh school. Because of the
wealth of material contained in the course it is difficult to
organize
.
Salesmanship and Advertising. The salesmanship and ad-
vertising courses in the senior high scnool are of recent ori-
gin. Only recently have educators recognized the fact that
many students were entering the selling field, and have made
provision for their needs.
Business English. Business English has been offered
for several years. It is included in the social business sub-
jects bee .-use of its aims and its problems. It is needed in
all commercial occupations.
Ec onoraics
.
Economics has been taught for a long period
of time in the public high school. It was taught under the
name of "political philosophy" in the English Classical (High)
School in 1821, and in Massac..usetts from 1857 to 1898 it was
required by law to be taught in all the larger high schools
1
under the name of "political economy".
The Junior College
Business education was but slowly introduced into the
junior college. Lyon states that the fact cannot be overem-
phasized that the junior cbllege movement was influenced by
the universities and was thoufc^ht of as a way of carrying on
2
the conventional first two years of college work.
Following is a study made by Lyon of one hundred twenty-
eight junior colleges, showing the number and the percent of
1
Ibid. p. 564
2
Lyon, Leverett S. Education for Business The University of
Chicago Press Chicagd) 1922 p. 430-1
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1
schools offering each social business subject.
Subject Number Percentage
Bookkeeping and Accounting 108 84
Economics 79 62
Commercial law 68 53
Salesmanship managem.ent
Business organization and man-
45 @5
agement
Commercial arithmetic and stat-
38 30
istics 36 28
Business English 34 27
Banking and finance 29 23
Commercial geography 25 20
Advertising 16 12
It is interesting to note that the subject that occurs
most often in the senior high school, namely economic geog-
raphy is almost at the bottom of the list in the junior col-
lege .
In the one hundred twenty-eight schools studied, there
were one hundred seventy-nine commercial curricula offered.
Following is a table showing how often the social
business subjects are required in junior colleges.
Subject Number Percentage
Bookkeeping and accounting 124 69
Economics 95 53
Commercial law 77 43
Business English
Business organization and man-
51 28
agement 47 26
Salesmanship and marketing
Commercial arithmetic and sta-
36 20
tistics 47 26
Banking 30 17
Commercial geography 17 9
Advertising 14 8
Ibid., p, 4rS5
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The above table was adapted from Lyon's "Education for
]-
Business"
.
In his book, "Junior College Movement", Koos points out
that the "average amount of vfork in the curricula of commerce
is 126 semester hours and this requirement is more frequently
distributed to courses in accounting and commercial geography
and less frequently to courses in money and banking, statis-
2
tics, the theory of investments and business English."
Eels states in his book on "The Junior College" that out
of 134 junior colleges offering courses in commerce, 79 offeree.
courses in commercial law, 66 in business organization and man-
3
agement, 58 in bookkeeping and 36 in salesmanship.
The Business College
The business college nas been offering business educa-
tion longer than any other educauional agency. The typical
course includes bookkeeping, commerical aritlimetic, commercial
law, penmanship, and business correspondence, how, courses in
business administration are being offered. »
Ibid., p. 436
2
Koos, Leonard V. Junior College Movement Ginn & Co. Bostnn 1925
p. 54-5
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Criapter II
Recent Trends in Social Business Subjects
At present there is a great need for an analysis of the
social business subjects in order to determine the content of
the courses and their purposes and to correlate them with each
other so as to form a complete program. The courses have
changed since first introduced. Then the emphasis was on the
contribution of mechanical skill to the job; now the aim is to
develop an understanding of the social and economic structure
of the world with skill as a secondary objective.
Development and Change of Aims
Junior Business Training. J, 0. Malott points out that;
"There are three distinct stages of adapting business education
to the junior high school In the earliest stage, senior-
high-school subjects were introduced in the junior high school
in response to a rather vague desire for some commercial work.
These subjects were taught very much as in the senior high
school, frequently with the same textbooks, and by senior-nigh-
school teachers In the second stage, a variety of subjects
persisted. The chief contribution was that the content was
made more appropriate for the junior high school level.
"In the third stage, the need developed for a single
course to bring togetner the various phases of appropriate com-
comercial education on a functional basis. In some places the
content is little more than a fusion of penmanship, spelling,
and aritlmietic under a single title. In other places, these
o
Eells, Walter Crosby The Junior College Houghton Mifflin Co
Boston 1931p.494
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subjects supplement the general business information and cleri-
1
training.
Junior business training no longer merely offers voca-
tional training to the drop-outs, but stresses guidance and gen-
eral business information as its main purposes. Tonne- pres e-nba--
the main topics of New York State’s syllabus on elementary
business training as follows: ”(1) Meaning of business, (2) com-
munication, (3) recording ana filing, (4) trrift, savings, in-
vestment, insurance, etc., (5) bank services, (6) travel infor-
mation and facilities, (7) organization for management, (8) pur-
chasing-ordering, receiving, and storing, (9) selling-advertis-
ing, billing, shipping, (10) methods of payment, (11) personnel,
(12) types of business ownership, (13) guidance-educational and
2
vocational .
”
Bookkeeping. Bookkeeping was first taught to make book-
keepers out of students. Now it shov/s students the manage-
ment’s point of view, the interdependence of office work, and
the importance of accuracy.
Commercial Law. There has been very little development
of aims in teaching commercial law. The same material is taught
but there is some emphasis on the fact that there should be
developed a need for a high standard in legal work.
Business Organization. Business organization is a com-
paratively new course and at present there is a great lack of
uniformity in the method of treatment . Tonne says that ''the
more freouently treated topics deal with the formal organiza-
Malott, J 0. Commerdial Education in 1924-1926, United States
20ffice of Education Bulletin, 1928, No. 4, p. 16-7
Tonne, H A and M H Social Business Education New Y'ork
University N Y 1932 p.l04
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tion of lars'e-scale business; organization, the various depart-
1
ments, types of business, and the like.” They are the same
tonics that are emphasized in earlier textbooks.
Commercial Geography. In 192b, York stated that the
aims of the course could be summarized as follows:
”1. To understand what nature has done for man.
2. To supply such deficiencies as pupils may have of the
outstanding facts of place geography.
3. To lead the pupil to understand the physiographic
factors of production and exchange.
4. To give the pupil some insight into the more important
processes of industry.
5. To acquaint the pupil ’’/ith changes that are taking
place in transportation methods and the economic significance
of these changes.
6. To give the pupil an elementary understanding of how
supply and demand affect prices; how transportation tends to
equalize supply and demand; how money and credit facilitate
exchange of commodities.
7. To develop power to grasp the meaning of statistics
and graphs, and their use in determining business tendencies.
8. To lead the pupil to understand that sound economic
principles and not fortuitous circumstances almost always de-
2
termine the location of a particular commercial enterprise.”
.In a study of teachers’ aims in teaching commercial geog-
raphy made by Tonne in 1930, the above were included in one
1
Ibid., p. 168
2 Miller. J W Methods in Commercial Teaching Southwestern
Publishing Co. Cincinnati 1925 p. loo
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form or another with the exception of the sixth. In the list
of aims that Tonne made, he adds
,
to show the interdependence
of people, and to create an understanding of the problems and
1
conditions in other countries. Thus it is seen that the social
side of the subject is more emphasized today than it was in 19ki5
Salesmanship and Advertising. The course in salesmanship!
and advertising was taught at first for its vocational value.
At present, the' trend is to teach it from the social point of
viev/; teaching how goods are marketed, what things to look for
when buying, what is done to encourage people to buy, how goods
are advertised and what is good advertising.
Business English. There has been little change in the
motives for teaching business English. Vi/hen it was first
taught, grammar and rhetoric were stressed, as well as reports,
spelling, letter-writing, and advertising. Vi/ith the addition
of punctuation, these are still the subjects which are most
important and most emphasized today.
Economics
.
The aim of tnis subject has not changed. It
teaches the laws and principles of world business activities;
such as, supply and demand, the law of diminisning returns, etc.
Changes in Textbooks
In some courses a change in textbooks has been made to
conform to the trend of the times.
Junior Business Training. In the junior business train-
ing course as outlined in Nichols’ revised textbook "The New
Junior Business Training" we find that penmanship, business in-
Tonne, H. h. and M. H. Social Business Education New York
University New York 1932 p. 171
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formation, and arithmetic are combined in one book. The book
emphasizes the correlation of writing and arithmetic with the
material on business inform.ation. The book stresses as v/ell
the social significance of all subjects presented; for example,
the importance of the banking institution in its relation to
our general economic struccure and in its relation to the in-
dividual .
Bookkeeping. In bookkeeping, the change of textbooks
to meet the change of aims has been marked. When skill was the
main objective, the journal approach was used. Now when the
management's point of view is uppermost, the account approach
or the balance sheet approach is used. Textbooks have borne
out this change. The earlier textbooks used the joumial method
of approach but the nev/er textbooks
,
such as the one by Bowman
and Percy entitled the ’’Principles of Bookkeeping and Business"
uses the balance sheet approach.
Commercial Law. The textbooks in commercial law have
seen little change. Contracts, sales, agency, and negotiable
paper are emphasized in the textbooks. Material is supplied
for partnerships, corporations, and real estate to be used if
the teacher wishes.
Business Organization. At present, the textbooks on
business organization devote some time to the organization of
business as a whole, the different types of business, their
functions, the problem of business, the different forms of
business organizations, and their relations to each other.
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The textbooks differ on the number of pages sp :nt on each part.
Commercial Geography, The commercial geography textbooks
have changed. The earlier textbooks study each country and dis-
cuss its products; the ne'ver textbooks study each product and
state what countries produce it and what geographical condi-
tions were necessary for its production.
Salesmanship and advertising. There is no textbook
on salesmanship and advertising that emphasizes the important
points of the course. The textbooks that are written for these
two subjects are written from the vocational standpoint, and
the teacher adapts the material from them to meet her objectiveii.
Economics , There has been very lit ole change in textbookii
on economics. Most of them stress supply and demand, wages,
money, interest, rent, and capital and labor problems.
Business English, It is the tendency of textbooks for
this subject to have the following sections: grammar, vocabulary
building, punctuation, capitalization, and business letters.
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Chapter III
Enrollment in the Social Business Subjects
The number of schools offering social business subjects
has increased. In the following table, the figures for 1919
are taken from Lyon’s "Education for Business". He bases his
table on one hundred thirty-six schools. Tonne compares these
figures with the reports of four hundred ten schools in 1930.
Schools Offering Certain Social-Business Subjects in 1919 and
1930.1
Subject 1919 1930
iMurnber Per Cent jNumber Per Cent
Economics 82 61 306 74
Business Law 118 87 371 90
Economic Geography 119 87 370 90
Business English 73 54 256 62
Business Organization 11 9 95 23
Salesmanship 40 29 234 57
Advertising 24 18 74 19
It will be seen from the above table that there was an increase
of 13^ in economics, '5% in business law, o% in economic geog-
raphy, Q% in business English, 14^ in business organization,
28^ in salesmanship, and 1% in advertising.
Estimated Enrollment
The following table is from Tonne’s I’Secial Business
Education." He uses the figures in "School Life v;here possible
That magazine reports that there were about 4,030,000 high
school students in 1930 and that a study of 2,896,630 students
2
showed that 5.08 per cent were taking economics. Therefore
Tonne concludes that there were 5.08 per cent of the total
Ibid., p. 76
2
Ibid., p. 73
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number of students studying economics. v/here the magazine gave
no figures. Tonne based his on the United States Bulletin, i'ium-
ber 35 of 1929. He states "according to the United States
Bulletin, Number 3b, 1929, the number of students reported to
be studying business English in 299 schools is 14,279. These
data do not appear to be representative, for according to the
data which were secured in the study of 410 schools with 256
schools giving data on business English, the total number of
students reported to be studying business English is 34,666.
Assuming that the data secured in this study are secured in
equal proportion for all subjects, a tentative judgment as to
the present number of students studying business English may be
made. Thus, if the 40,353 students of economic geography were
4.8 per cent of all those enrolled in the schools studied, then
the 34,666 students studying business English were 4.12 per cent
of those enrolled in the schools studied. This per cent was
used as a basis for determining the number enrolled in business
English in all public schools. This was worked out on the ba-
sis of this formula: 40,352 :4 .8 : :34 , 666 :X. It is therefore as-
sumed that 4.12 per cent or 166,036 students enrolled in public
senior high schools are taking business English at the present
1
time." The figures for business organization, junior business
training, salesmanship, advertising, and banking were figured
in this way. A more or less accurate estimate could be made cf
business law, economic geography, and the history of commerce.
They were figured on the same basis as economics.
1
Ibid., p. 73-4
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1
Estimated Number of Students Taking Social-Business Subjects
Subject
1930
Number Per Cent
Economics 204,724 5.08
Business law 106,392 2.64
Economic geography 195,052 4 .84
Business English 166,036 4.12
Business organization 16,523 .41
Junior business training 15,717 .39
Salesmanship 76,167 1.89
Advertising 31,434 .78
History of commerce 7,254 .18
Banking 1,612 .04
The following table shows the proportion of boys and
girls enrolled in the social-business subjects;
Subject
Number and Percentage
Boys Per Cent Girls
1
Per Cent Total
Economics 9,255 48.5 9,85a 51.5 19,107
Business law 12,031 42.5 16,305 57.5 28,336
Economic geography 15,418 38 .
2
24,934 61.8 40,3d2
Business English 12,676 36.6 21,990 63.4 34,666
Business organiza-
tion 1,852 52.8 1,658 47.2 3,510
Junior business
training 1,337 41.1 1,920 58.9 3,257
Salesmanship 7,746 48.7 8,147 51.3 15,893
Advertising 3,255 49.3 3,347 50.7 6 , 602
History of Commerce 1,613 43.7 2,080 56.3 3,693
Banking 149 45.2 181 54.8 330
Read thus: In the subjecu Economics data were secured for
9,255 boys in a study of 410 high schools. This was 48.5 per
cent of the total number of students studied. Data for 9,852
girls were secured. This was 51,5 per cent of the total
1
Ibid., p. 75
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Inumber of 19,107 students. '
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From the table on the preceaing page, it will be seen
that there was 3 per cent more girls in economics, 15 per cent
|,
more in business law, 13.6 per cent more girls in economic ge-
ography, 26.8 per cent more in business English, 17.8 per cent
more in junior business training, 3.6 per cent in salesmanship, ,
L
1.4 per cent more in advertising, 12.6 per cent in the history
of commerce, 9.6 per cent in banking. The only subject in j;
!i
which there was a larger per cent of boys, was business organi-
i!
i!
zation, and the per cent was 6.6 per cent. Tonne thinks that i
the proportion of girls taking the social business subjects is
greater because :"( 1 ) the close traditional association of the '
II
social business subjects ,vith bookkeeping, stenography, and
|;
typewriting which appeal primarily to girls: (2) the subjects
|
are not taught in such a manner that they will appeal to the i
interests of boys: and (3) improper guidance from the home, i
2 i;
from other students, or from the high school faculties.”
The following table will show the extent to vhich these
subjects are required for bookkeeping and secretarial students.
Bookkeeping Students Secretarial Students
Subject Number
*
Per Cent
of Those
Offering
.
Number Per Cent
of Those
Offering
Ec onomics I36 44.4 130 42.9
Business law 230 61.5 134 36.2
Economic geography 325 89.0 324 89.1
Business English
Business organize-
141 55.3 206 83.1
jy
tion 37 39.9 32 35.6
Ibid., p. 79
2
Ibid., p. 79
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4
Subject
i
Bookkeeping Students Secretarial Students
Number Per Cent
of Those
Offering
1
Number Per c.ent
of Those
Offering
Junior business
training ; 54 76.1 47 66.2
Salesmanship 20 8.7 19 8.1
Advertising 34 47.2 6 8.1
History of commerce 19 83.0 20 90.9
Banking 4 28.6 2 12.5
<
From a study of the above chart and that of the esti-
mated enrollment on the previous page, it will be seen that
|j
!!
interest in social business subjects is by no means confined
j
to bookkeeping and secretarial students.
j
Place on the list for
Subject Estiijated
Enrollment
Bookkeeping
Students
Secretarial I
Students
j
Economics 1 7 5
Business law
Economic geog-
2 4
raphy 3 1 2
j
Business English
Business organize-
4 5 3 i
tion
Junior business
5 8 7
1
:
training 6 3 4
1
Salesmanship 7 10 10
!
Advertising
History of com-
8 6 9
merce 9 2 1
Banking 10 9 8 1
The above study shows that other influences are at v/ork
!
which cause these social business subjects to be of suffi-
1
Ibid
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cient interest to students that we find the courses that give
a better understanding of social and business conditions high
on the estimated enrollment list and low on the lists for
bookkeeping students and secretarial students; such as economics
which is first on the list for estimated enrollment, seventh on
the list for bookkeeping students, and fifth on the list for
secretarial students. !
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Chapter IV
Junior Business Training
Its Place in the Curriculum
Correlation with Other Subjects , The junior business
training course is offered for two semesters in some schools
and four in others, and is required of commercial students.
Some educators claim that it should be required of all stud-
ents. The course can be correlated with many other subjects
offered. It aids the course in business writing, because of
the insistence on neat, legible writing of forms; the course
in business arithmetic by showing how necessary it is in
business; the course in typewriting, by explaining the use of
different forms; the office machine course, by giving a knowl-
edge of business forms and by showing their purposes, the book-
keeping course, by giving a knowledge of forms, records,
business organization, business terms; the commercial law
course, by teaching the forms of promissory notes and checks,
the meaning of negotiable instruments, and the form and use of
endorsements; the course in business organization, by telling
about different types of businesses and their purposes, and the
studies made of the duties of different types of clerks; the
secretarial office practice course, by teaching the different
systems of filing, and business forms; the course in commercial
geography, by teaching the meaning of business terms, and
showing our foreign trade through the teaching of bank drafts;
I
the salesmanship and advertising course, by teaching business
VI
loirtifT,
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terms, forms, letters, and types of organization; the course in
economics, by giving a knowledge of business terms, practices,
and forms.
Correlation with the Cardinal Principles. Its place in
the curriculum is justified because of its correlation with the
cardinal principles. The cardinal principles are the command
of fundamental processes, health, citizenship, worthy home-mem-
bership, worthy use of leisure, vocation, and ethical character
It aids the command of fundamental processes by increasing the
ability to read, and by increasing proficiency in oral and
written expression; health education, by showing demands made
by vocations, b;'- teaching ideals in healthful living and work-
ing environment; by showing that health is the foundation for
success in business; citizenship, by showing our necessary
participation in group activities, by increasing their ability
to think clearly upon current questions in the economic, social
and political fields, by giving them an understanding of the
machinery and functions of the government and its relation to
the economic world, by developing an ideal of service to soci-
ety and a knowledge of human relations in business, by develop-
ing ideals for improvements of commercial relations; moral
education, by drawing pupils’ attention to problems of family
relationships and vocations, by showing the rights and obliga-
tions of different vocations, by teaching ideals of sportsman-
ship and fair play, by forming habits of neatness, accuracy,
and systematic prodecure, by developing a critical attitude
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towards the work accomplished; the worthy use of leisure, by
shoving the value of leisure to the individual and the need of
some form of recreation after working; worthy home -membership,
by teaching the students how to budget their income, the need
and results of savings, by emphasizing thrift, by emphasizing
the need of safe-guarding valuable papers, by showing then the
need of keeping an inventory of furrdture; vocation, by showing
the students the qualities necessary for certain positions, the
duties, and promotional opportunities, by developing skill in
the duties of a junior clerk, by developing pride in a well
1
done piifiee of work, and by developing neatness and accuracy.
General and Specific Aims
General Aims. The general aims of the junior business
training course are to aid the pupil in discovering and develop-
ing any ability he has along commercial lines, to give the pupi]
who may leave school early a basic training that will be of ser-
vice to him, to give as much vocational training and informatior
as possible concerning commercial occupations, and to make com-
mercial education more vital.
Specific Aims, The specific aims of the junior business
training course are to give information about banks and rail-
roads; to explain the duties of the filing clerk, the mail
clerk, the billing clerk, the receiving clerk, the order clerk,
the stock clerk, the messenger, the ledger clerk, and the ship-
ping clerk; to explain the functions and uses of the telephone
and telegraph, to tell how to send packages, to tell how to
Cassessa, Juvenelia Junior Business Training in the Senior Higl
School Eastern Commercial Teachers Association Third Year Book
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send and carry money safely; to tell what experience and train-
ing are required for certain positions; to explain the use, form,
and legal significance of checks, invoices, receipts, notes,
statements, and drafts; to teach a few elementary principles of
investments, insurance, and taxes; and to show some of the prob-
lems of management
.
Educational and Vocational Values
Educational Values. Junior business training imparts
knowledge by teaching about the needs and uses of banks, invest-
ment houses, railroads, insurance, ways of sending and carrying
money, and the duties of various kinds of clerks. It develops
attitudes, by showing the students the problems of the manage-
ment, the functions of the various types of business organiza-
tions, the necessity of ideals in business, home problems, and
by shOY/ing that neatness, promptness, and accuracy are desirable
and essential qualities. It develops skill in penmanship and
arithmetic, in filling out business forms such as receipts, notei,
bills, and stock records, and in filing.
Vocational Values. The junior business training course
develops vocational values by teaching the use of forms and the
promotional opportunities of various positions. It gives a
brief glimpse of management problems. By teaching the purposes
of banks and insurance companies, it gives the student an oppor-
tunity to understand the problems of capital.
Equipment Required
The course does not require expensive equipment but it
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does require a variety of material. There should be telephone
directories, both the classified and the business men’s, the
city directory, telephones, both the dial and the French form,
business forms, time tables, bills of lading, telegraph blanks,
postal guide, filing equipment, postage scales, stamping ma-
chines and mailing machines.
Class-room Methods
All of the class-room methods, lecture, drill, recitation,
problem, and project, are resorted to in teaching junior
business training. The lecture method is 'needed occasionally
to supply a background for some of the subjects discussed as
banking and insurance. The drill method is used when arithme-
tic is taught. It gives them practise applying new rules and
an opportunity to ask questions concerning their application
and use. The recitation plan is used when reviewing material
and discussing new material. The problem method is used to
show the best applications of the principles learned. The pro-
ject method is not used very often.
Tests
Of the two types of tests, the essay and the nev type test
the nev/ type test is better suited to the subject. The essay
test is difficult to prepare in such a way as to make sure the
pupil will understand what is wanted. It is impossible to have
standard answers because of the many interpretations that can
be given to the questions. Because of this, they are very
difficult to correct fairly. Although it takes longer to pre-
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pare a nev/-type test, the time lost will be gained in the mark-
ing because the answers will be either right or wrong. They
are fair tests and can be so written that they cover all the
important facts. They are very easy to give. They may be dic-
tated or mimeographed. They generally are too long to be 'vrit-
ten on the blackboard.
Available Texts, with analysis of One
The available texts are as follows
:
Brewer, Hurlburt and Caseman
Crabbe and Slinker
Jones & Bertsche
Kirk, V/aesche and Buckley
Kirk and Waesche
Nichols, F. G.
Wilkes, York & Terrell
Elements of Business Training
Ginn & Co., Boston, Mass.
General Business Training
Southwestern Publishing Go.
General Business Science
Gregg Publishing Co.
Introduction to Business
Junior Business Training for
Modern Business
John C. Winston Co.
New Junior Business Training
American Book Co.
Elementary Training for Modern
Business, Hevised
Ronald Press.
Analysis of Text
.
The text to be analyzed is "New Jun-
ior Business Training" by F. G. Nichols.
The text meets the aims of the course by giving material
on thrift, budgeting, records, business forms, banks, filing,
directories of information, how to send and carry money safely,
the telegraph, the telephone, and the duties of various clerks.
By giving the above material the student becomes acquainted
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with the business world enough so that he can tell whether he
will like it or not. By giving information on forms, the stud-
ent is helped, who finds it necessary to leave at the end of
the ninth year.
The subject matter is arranged in pedagogical order. The
vocabulary is suited to a child in the eighth and ninth grade.
All the illustrations conform to modern business. The subject
matter is complete and errs more on the side of too much mater-
ial .
There are a sufficient number of illustrations. There are
approximately one hundred fifty of them. As there are three
hundred eighty -four pages in the book, this gives an average of
about one picture to every two pages. In the chapter on filing^
pictures are given of the various types of files. There are
very good illustrations of forms given. The illustrations are
clearly printed.
The type is very good, but because the lines are close
together the page presents a crowded appearance and is diflicull
to read. The book has a three page, double column index cover-
ing all the important points.
Tests on the book may be obtained from the American Book
Company. A manual is provided, and many of the suggestions in
it are valuable.
Summary
The course is ordinarily given in the eighth and ninth
grades. It is required of every one in the eighth grade and
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only of those who are taking the commercial course in the ninth
grade. In Boston, it is offered only in the ninth grade and
the student must take either that or algebra. It develops att-
itudes towards business that are valuable, and teaches forms,
with which every one employed in an office should be familiar.
The aims of the course are to give as much information as possi-
ble, to help the student determine whether .he is fitted for
business, to help the student become acquainted with the import-
ant business services such as railroads, banks, insurance com-
panies, and express companies. No expensive equipment is re-
quired as directories and forms are the most important things
needed. All class-room methods may be used but che lecture
method is used the least and the project method the most. The
new type tests can be used to great advantage.
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Chapter V
Bookkeeping
Its Place in the Curriculum
Most schools offer bookkeeping in the tenth year. The
year’s work covers the course as far as partnerships. It is
generally required of commercial students because of the knowl-
edge that it gives of business terms and the management point
of viev/. Some schools offer two years of advanced bookkeeping,
others offer only one year.
Correlation with other Subjects. Bookkeeping may be co-
rrelated \’.d.th many other subjects . It aids the English course
by insisting on good English in the reports and statements; the
shorthand course, by making the student familiar with business
terms; typewriting, by teacliing forms and terms; economics, by
teaching meaning of terms and giving the management point of
view; commercial law, by telling what partnerships and corpora-
tions are and how they are formed, and the form and use of nego-
tiable instruments; salesmanship, by teaching the meaning of
terms and the forms of business organization; commercial geog-
raphy, by teaching the meaning of terms; secretarial office
practice, by giving a knowledge of business forms and accounts;
business organization, by teaching partnerships and corporations
office machine course, by teacning controlling accounts, the
meaning of business terms, the purpose of the books of original
entry and final entry.
Correlation ^^/ith the Cardinal Principles. Courses
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I
should correlate with the cardinal principles in order to justi-|
fy their position in the curriculum. It aids the command of
fundamental processes by increasing the ability to read, write, ,
and figure arithmetical problems; health, by showing the necess-
I
ity for clear thinking in bookkeeping and the need of a healthy
:
body; civic education, by teaching how companies are organized
and the necessity for good laws to control them, by teaching
them how to read a balance sheet and lessening the chance of
making foolish investments; moral education, by showing the
need for honesty when making entries and the effects of dishon-
est entries, by forming habits of neatness and accuracy; the
7/orthy use of leisure, by showing the need for leisure, and re-
laxation after the duties of the day are accomplished; vocation,
by preparing students to be able to keep a set of books, to
teach enough about the theory of accounting to brain good led-
ger clerks, entering clerks, cashiers, office machine operators,;
and to provide a background for promotional opportunities. i
li
General and Specific aims
|
General Aims. The general aims of the course are to pre- j.
pare students for office positions, to prepare for promotion,
to give the management point of view, to show how and why
I;
business organizations become more and more complex, to train
1
;
for good citizenship, to give the pupil, who may leave school
j
before completion of his secondary school education, knowledge
;
enough to fill the type of position opened to him, to develop '
desirable character traits such as neatness, punctuality, and
!
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loyalty, to develop the power of analyzing, and to show the
importance of details.
Specific Aims. The specific aims of the course are to
show the importance of bookkeeping to the business man, the
purpose and form of the balance sheet and profit and loss state
ment, how to keep books, the purpose and use of controlling ac-
counts, the accounts peculiar to manufacturing and corporations
partnerships, and single proprietorships, manufacturing state-
ments, knowledge of business terras, the books of original entry
posting, and the trial balance, closing and adjusting entries,
deferred charges and credits, accrued incorae and expense, habit
formations, and the use of business forms.
Educational and Vocational Values
Educational Values. The course develops knowledge by
teaching the student more of the social and business order,
and accounting principles; attitudes, by teaching the value of
neatness, industry, orderliness, good habits, and the manage-
point of view; skill, by teaching the students how to keep
books
.
Vocational Values. The vocational values that the course
teaches are accuracy, neatness, skill, business kno.vledge,
business attitudes, punctuality, a marketable sld.ll, and pro-
motional values.
Equipment Required
Very little equipment is required for the course. Forms
and bookkeeping records could be collected from companies to
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shO’K/ the variety of ways that books may be kept and to show
that each company adapts bookkeeping principles to fit its own
needs
.
Class-room Methods
At various times all of the class-room methods, lecture,
drill, recitation, problem, and project methods are used, but
the lecture method is used least often. The drill method is
used to give the student practise in applying nev; principles.
The recitation plan is best suited because it gives a chance
to the pupil to work. Under this plan, the inductive method is
used, which consists of preparation, presentation, comparison,
generalization, and application. Bookkeeping is a subject that
is built up in a logical order and the inductive method makes
it evident
.
Tests
Essay Tests
.
Essay tests are used to test the students’
knov/ledge of theory. However, true-false tests, completion,
matching, and multiple choice tests are used to a great extent
and are becoming very popular. The new type tests are better
than the essay tests because more subject matter can be covered
Although the essay tests are easier to give, the new type tests
save time and energy by having only one correct answer. The
matching tests are used to test journalizing and the other
tests for theory. Short tests at the beginning of the period
are used for the purpose of reviewing.
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Available Texts with Analysis of One
Alexander and Lenhart Introductory Accounting
Rowe, 1930
Altholz, Nathaniel Modern Bookkeeping Practice
First Year, Second Year.
Lyons and Carnahan, 1930
Baker and Prickett 20th Centuiy Bookkeeping and
accounting, revised
South-Western Pub. Co. N. Y. 1928
Belding and Greene Rational Bookkeeping and account-
ing
Elementary Course, Advanced Cours
Gregg. 1927
Bovmian and Percy Principles of Bookkeeping and
Business
Elementary and advanced Courses
American Book Co. 1927
Ellis, Carlos B. Practical Bookkeeping
allyn and Bacon. 1908
Blwell and Toner Bookkeeping and Accounting
Elementary and Advanced Courses
Ginn 1926
Finney, Harry A. Accounting Principles and Book-
keeping Methods. Vol. I and II
Holt 1924
Koopman and Kester Fundamentals of accounting
Revised
Ronald Press Co. 1930
McKinsey, James 0. Bookkeeping and accounting
Vol. I 6c II
South-.Vestern Pub. Co. 1926-7
Read and Harvey Bookkeeping and accounting
lyiacraillan 1925
Rittenhouse and Clapp Accounting Theory and Practise
Units I and II
McGraw-Hill, 1918
Rittenhouse and Percy Accounting Problems
McGraw-Hill 1922
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Rosenkampff
,
Arthur H Bookkeeping Theory and Practise
New York University Press 1919
Rosenkampff and Wallace Bookkeeping Principles and Prac-
tise
Introductory and Advanced
Prentice-Hall, 1925-9
Saypol, Julian H Principles of Modern Bookkeeping
Rowe, 1929
Scovill, Hiram T Elementary Accounting, Part I
Heath, 1924
Analysis of Text. The text to be analyzed is Bowman and
Percy's "Principles of Bookkeeping and Business". The text
recognizes the aims of the course by emphasizing the purposes
and forms of the balance sheet and the profit and loss state-
ment, and by using the balance sheet approach which keeps the
purpose of bookkeeping ever in mind, that purpose being that
books are kept so that business men will know the changes in
business and the causes of them.
The book is arranged according to pedagogical order. It
proceeds from the simple things to the more complex. It pre-
sents the journal and then breaks it up into its various forms
in the following chapters. The language is not too technical
for a sophomore in high school to understand. The book is
modern and conforms to present day conditions. It uses the
balance sheet approach which is the most up-to-date one. It
is complete and gives an abundance of material. The problems
are arranged to stress the points taken up in the chapter.
The illustrations are sufficient in number. Whenever a
difficult point is taken up for the first time, there is a
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well-thought out example to illustrate it. In presenting clos-
ing the ledger, the illustrations are placed close to the
printed matter on it, making comparison of the illustrations
and the text easy for the student. The illustrations are up-to-
date; for example, the illustrations of the cash book show
the form that is used in business offices today. They are well-
printed, and of a good size. They are easy to read and under-
stand.
The type used in the book is excellent and the spaces be-
tween the lines are wide enough to shO¥/ each line distinctly.
It is attractively arranged; it is a good size; it has a dura-
ble binding and an excellent index.
There are tests provided at the end of each section, ap-
proximately at the end of every three chapters testing the ma-
terial taught in them.
The book is written by two authorities in commercial edu-
cation. Mr. Bowman is head of the Department of Commercial In-
struction at the High School, Girard College and Director of
Department of Methods for Commercial Teachers, Temple Universi-
ty and an instructor in tie Summer School of Boston University.
Professor Percy, is a Professor of Accounting and Director of
.Courses for Commercial Teachers, College of Business Administra-
tion, Boston University. He is a Certified Public Accountant.
Summary
The bookkeeping course is offered in the tenth, eleventh,
and twelfth years. It can be correlated .with many of the other
t}
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subjects in the curriculum as well as with the cardinal prin-
ciples. The aims of the course are to teach business terms, |
to teach the management point of view, to give a complete pic-
|
ture of the bookkeeping department, and to teach a marketable
^
skill. The values are that it shows how financial statements i
i
are written and that it teaches students how to read them, that
;
it teaches the far-reacning effects of mistakes, and that
;•
teaches the value of neatness, accuracy, and promptness. Very i
little equipment is required. I'orms and records should be ij
kept up-to-date. The recitation method is probably best I
suited to the course. The new type tests have gained great li
i[
favor with bookkeeping teachers because they can cover a large
j!
amount of material in a short time. !
I
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Chapt er VI
Commercial Law
It a Place in the Curriculum
Out of three hundred seventy-one schools asked. Tonne
found two hundred forty-seven schools giving the course in the
1
twelfth grade.
Correlation with Other Subjects. Because the course is
not given until the tv/elfth year, little correlation with other
subjects can be made. It correlates with mathematics, by devel-
oping logical thinking; with accounting, by teaching 'che conse-
quences of ignoring legal procedure in presenting checks and
notes; with shorthand and typewriting, by teaching the legal
significance of the various business forms and their importance;
and with economics, by developing the power of logical thinking.
Correlation with the Cardinal Principles. A course should
be able to correlate '.’ri.th the cardinal principles to justify its
position in the curriculum. Commercial law correlates with
health by teaching the value of alertness and clear thinking
both of which depend on a sound body and mind; with command of
the fundamental processes, by increasing the ability to read and
understand dif icult problems; worthy home -membership, by
teaching the law involving the home such as wills, and the own-
ership of real estate; vocation, by creating an interest in law
which might lead to the choice of law as a career or by provid-
ing an accountant or bookkeeper with the necessary legal infor-
mation regarding his records; civic education, by giving the
Tonne, H. A. and M H. Social Business Education, New York.
New York University. 1932 p. 82
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students a knovvledge of the organization of the courts so that
later they may be able to vote more intelligently on matters
pertaining to the courts; by teaching respect for the law, by
sho-.lng the students their duties and obligations; moral educa-
tion, by building up ethics, by developing caution and self-re-
straint .
General and Specific aims
General Aims
.
The general aims of the course are to
teach the student how to avoid legal difficulties and to show
him when it is necessary to consult an attorney, to teach a
proper respect for the law and to show the student the need for
improvement in our legal system.
Specific aims. The specific aims of the course are to
teach the students the principles of law, especially those of
commercial law, to teach them how to use the simpler legal
forms that do not require the services of a lav/yer, to teach
the organization and functions of the courts, to awaken a de-
sire to improve the legal system, to give a knowledge of legal
terms and phrasing, to show the students when it is necessary
to consult a lawyer.
Educational and Vocational Values
Educational Values. The educational values of the course
are the knowledge that it gives of the law on contracts, agency
sales of real estate, partnerships and the functions of the co
court. The attitudes that it develops are of educational val-
ue; for example, showing the student that laws are an agency
>.
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of the people and showing the effect of an individual's con-
duct on society. It develops skill in picking out the points
of issue, in keeping attention on those points while arguing,
in concentration, in logical thinging, and in interpreting
facts .
Vocational Value s. The vocational values that it gives
are the information about law, knowing what situations need a
lawyer, what ones do not, and the help it gives in forming
business policies.
Equipment Required
A teacher of commercial law should have a good law dic-
tionary and encyclopedia, a collection of statutesoof the
state, and copies of other secondary textbooks on law.
Class-room Methods
Of the class-room methods, lecture, drill, case, pro-
ject, problem, and the textbook method, the textbook and the
case methods are the ones most used. The lecture is too tire-
some for the high school student and it should not be used ve-
ry often. The drill method is used af cer a new principle is
learned to give the student practice in applying it. The case
method is popular and interesting. The project and the prob-
lem methods are seldom used in teaching commercial law. The
advantages of the case method are that it is inductive making
the student think out the principle of law involved, it shows
the student how legal principles have developed, and it pro-
vides material for discussion. When the textbook method is
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used, the student is given cases to apply the principles
learned. The disadvantage is that the student has no opportun
ity to see how law developed.
Tests
The essay test has very little place in commercial law ex
cept to test the principles learned. The new-type test may be
used for the same purpose. The best test is to give the stud-
ent a case to apply the principles he has learned, testing his
ability to do it.
Available Texts with Analysis of One
The list of available
Bays
,
A . W .
Bergh, L. 0.
Burgess, K. P.
Cole, C B.
Conyngton, Thomas
Cowan, H. E., Shea, M.
and Mason, G.
Dillavon and Howard
Kuffcut and Bogart
Perrin and Babb
Peters and Pomeroy
texts is as follows:
Business Law
New York, Trie Macmillan Co.
Conyngton’s Business Law
New York, The Ronald Press Co,
Commercial Law
New York, Lyons and Carnahan
Elements of Commercial Law
Nev/ York, Ronald Press Co,
Business Law
New York. Ronald Press Co,
Commercial Law by Cases
New York. Henry Holt & Co.
Principles of Business Law
New York. Prentice-Hall Inc.
Elements of Business Law
Boston. Ginn & Co,
Commercial Law Cases
New York. G . H. Doran Co,
Commercial Law
Cincinnati, Southwestern pub-
lishing Co.
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Reed, J. C Selection of Cases on Commercial
Law.
Baltimore. H. M. Rowe Co.
Sullivan, John J American Business Law
Nev/ York. D. Appleton & Go
Thompson, C. 0 Questions and Cases in Business
Law
New York, iunerican Book Co.
Thompson and Rogers Gano’s Commercial Law
New York. American Book Co
Weaver, S. P Business Law.
Boston. Allyn and Bacon
Welch, A. W Problems and cjiestions in Com-
mercial Law.
New York. Gregg Publishing Co.
Whigham, V/allace H Essentials of Commercial Law
New York. Gregg Publishing Co.
Analysis of Textbook. The book analyzed is Thompson and
Rogers’ "Gano’s Commercial Law". It meets the aims of the
course by giving information about law and by giving the stat-
utes that are involved in the questions of today. It covers
contracts, sales, agency, and negotiable instruments the sub-
jects business men are most interested in. Iz covers, as well,
subjects that every citizen should know; guaranty, bailment,
insurance, real property, fixtures, partnerships, corporations,
and bankruptcy. It explains about courts ana their jurisdic-
tions .
The subject matter is arranged so that the most import-
ant material comes first -namely : contract, sales, agency, and
negotiable instruments . The vocabulary used is one that sen-
iors should understand. The cases in it are modern 'and ques-
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tions are given at the end of each chapter.
There are not many Illustrations in the book. The few
that are given are well-printed and up-to-date.
The book is printed in a good type and the lines are not
too close together. The important points are printed in a hea-
vy black type that makes them stand out. Side-headings are
used, making it easy to see to what topics particular attention
should be paid. There are eight pages in the back of the book
containing definitions of legal terms. The index has twenty-on€
pages with two columns on each page.
The book is written by two well-qualified men. Mr, Rogers
is a member of the New York Bar and a Lecturer at the Albany Lav
School. Mr. Thompson is Associate Principal of the High School
and Supervisor of Commercial Education, Mount Vernon, New York.
Summary
The course is generally offered in the twelfth grade.
Because it is not given until the last year, it can be correla-
ted with only a few subjects; the principal ones being account-
ing, arithmetic, and history. Vocation, character, citizenship^
and home -membership are the cardinal principles with which it
correlates. The principal aims of t ,e course are to teach the
rights and obligations of the individual, to provide a course
for those who intend to be accountants, to whov/ what forms may
be filled out without the advice of a lav/yer, and vhen a lav/yer
should be consulted. It develops important educational and
I
vocational values by showing the evolution of the law, by train-
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ing the student to pick out important points, concentrate, and
develop reasoning powers. Every teacher should have a good law
dictionary. The textbook method and the case method are used
the most. Cases are the best tests that can be given. They
determine if the student can really apply the principles that
he has learned.
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Chapter VII
Business Organization
Its Place in the Curriculum
The course is generally offered in the twelfth grade for
one semester. Out of a survey of three hundred seventy-one
schools. Tonne found that two schools offered it in ohe tenth
grade, twenty-eight in the eleventh grade, and sixty-five in
1
the twelfth grade.
Correlation with Other Subjects. Because it is offered
so late in t ne high school, there are not many subjects with
which it can be correlated. It correlates with English by
giving practice in oral and written expression; v/ith bookkeep-
ing by showing how that department fits in with the rest of the
organization; with marketing, by knovving the types of organiza-
tion and their purposes; v/ith economics, by giving a knowledge
of business terms and providing the background necessary for
the study of economic problems; the office practice, shorthand,
and typewriting courses, by showing where those positions fit
in an organization and to give an understanding of the relation
of one business to another; with business English, by showing
the functions of the various departments, especially the adjust
ment department and the credit department ; with commercial law,
by teaching the meaning of partnerships and corporations; with
salesmanship and advertising, by showing how organizations
function.
Correlation with the Cardinal Principles. Business org-
±
Tonne, H. A. and M. H. Social Business Education. New York
University. New York. 1932. p. 82
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anization correlates v/ith the cardinal principles. It aids
health, hy showing the necessity for tt in business; the’ command
of fundamental processes, by increasing the ability to read and
understand business problems; v/orthy home -membership, by in-
creasing man's worth to society; vocation, by showing the place
and functions of the various types of clerks in business; civic
education, by helping the student to vote more intelligently
because of the development of his understanding of business org-
anization; moral education, by showing the need for honesty and
loyalty in organizations, and the effects that dishonesty v/ill
have
.
General and Specific Aims
General ‘Aims
,
The general aims of the course are to help
the student discover his primary and secondary interests in
business, to encourage the student to read more on the subject,
to know the services that business gives, to inform the student
of promotional possibilities in business.
Specific Aims, The specific aims of the course are to
shov/ the student what requirements are necessary to organize and
to carry on a business, to study the problems of the management
and how to solve them, to give a knowledge of the duties of the
various departments of an organization, to show the relation of
one business to another, to show how different types of business
es are organized and managed, to show the interdependence of
workers in a department, and the interdependence of departments.
‘i' V y
HDl^i . <i 9 lqicvsi'-c i. -n f, 0 enj /Irfl? eocfi- 1 v 'tod no
oa, ' .-uT! j 0 j(f.
}
;
r r, ai 'T' t - cli. S yoan '.ai o.'f*. v
*y'.- L'j a'T Co Y'— - •^••- ‘C- cnJ: ^cf ^ •'ar fonocq Uiu'l 'lo
-nl \c^ .iv:'.!- ^'.no:* „aJio ;t..w- •-
r
:^. m/.., . h./: :'£;'ic ' na
aoisX-T , ;.C' l Oiii; ''a , H',. ’o Jtj 00 '*' ; '^of:ioop. oo -ic./ e^ruiri ;-j0»io
Ic : -•aori .;.vo li c-rialo 'io sifol*’ • / r.c'o lo enoionaui bna
li’
,.: orwixX-t'c 7::.t ora &;J"V o3 dr.ooi/Ja • rticion
,
no! lijojjoa
' jtc.,c lo bill lo ^a.'' vcre^v'b en'cJ 1 c aej-oed
liiih v.oaeaoii aol /.*ean cia. ^‘ax o f. ;j , ;to i cxib'/ iB'iora ;acx^aslna
Iliv '^dfconodr jtb J^r. . c;. _ . aiiJ . ;*;c >1, .
r
r^io ft±
. evdd
C t.X*. oxiiooqX: fcfiB Xa-^oaaO
..' iO r.raxr; L . " -. a, t>a'. . '^-Tilr. Ij^<T5naOQ i C u
'T
.
a.i. i'v. •'oi'xx v'^ i ;ptiC .ja." \;‘5rc ri‘-xq ti-i 'Fav':;‘Cix> cJaabr/ac orio
-c i-. .r CA' -icra ber-a ci c'-na.fw/ba srl^ * ?c:;.'Caii t. oJ-
,
seafixeacf
Jti'oi L.' JE .c'To ' • i; V-.1 ,B'"vl ; c^aaxBUcf b. rfj o&oXvr>s cil:t vorol oct
.
'
' rt 2: . iC nX EoijX.i '’;' =.oq ui:.nuiJo .o'lc Xo
oc "' >• -E'looc a.’vi io .. ia*. iiooqe . c. oil i paq-
oJ T«i^eEo;-a,: cjAa''!ir‘ix:j; :'i J'r. • j a’oc' f: X crfe
J '.or • . • .;. _c- E.i'ai c j'.>4 L.iJ c j,jv‘ o . c ao \ ‘X . 0 ob
OiiJ -U.' 39lJ>i.-- r<'..; ic c
;
to.r.'A oa . 5: '--/ij* o.’^ . o/ij a/Ice r cj *<rori bn/2
lo nox^ L r:cf iToaa <-v. , ac lo a . '!' -ila > c'l.col) 2j;oX*ibv
eBoala.aC 'K' aou^j dai c c ’ i.xb '/ oxf wcdi- oc /rsfioox'" cx cajoiixcod aiiO
Ic ooaolaio.-Gfcr':- jni '-.n- -orib oj
,
ixi,^i-A'
. ra Ini* eni> ns
. ..V..C-. Gi) lo orrso.ic iPl'ielfil lii
,
lao" b-r/- ?ab ir^ nJ.
'ir*^
, r';<^
.
< V#
Educational and Vocational Values
Educational Values, The course gives a knowledge of the
types of business organization, their functions, and their in-
ternal organization. It develops a good attitude tov^ards
business by showing that every one must do his part to make the
organization function. It develops an-., understanding of the
personnel department.
Vocational Values. The vocational values that it gives
are showing the promotional possibilities in organizations, the
need for planning in all types of business organizations to
make them function, and showing each worker’s relation to the
others
.
Equipment Required
Equipment Required. The teacher should have organization
charts, budgets, and booklets from companies with pictures of
their plants. The charts will show how the departments work to
gether and the pictures will give an idea of the present plan.
Class-room Methods
Some teachers use the textbook method but find that it is
not very successful. The textbook usually has no connection
with the pupils' experiences. Others use the textbook and com-
bine problems with it. They bring in problems that will connect
the textbook with the students' experiences. The problem meth-
od is sometimes used to master the principles. The disadvan-
tages are that there is a tendency for the problems to become
academic and not to be taken from real life. Another method
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used is to dispense entirely with the textbook and study
clippings, magazine articles, and graphs. The material is mime-
ographed, read, discusaed and principles derived. The lecture
method is used occasionally hut it is generally unsuccessful
with high school pupils.
The method that is thought to he the hest consists in
first finding out what the pupils do know about the subject.
The next step is to give them a carefully prepared talk with
illustrations and have them form the principles. Then they are
tested by having them make an outline, write a paper, or discuss
the principles to see if they are thoroughly understood. Differ
ent phases of the principles are studied.
The project method is sometimes used, a project might be
to trace an order through the whole plant from the time it was
received until it was paid.
Tests
The essay test may be used to test the students. It is
the best way to see if the student can apply the principles he
has learned. The greatest difficulty is in marking the test.
The new type tests can cover the subject matter adequately but
it is difficult co tesc attitudes through their use.
Available Texts with Analysis of One
The list of texts is as follows:
Cornell and MacDonald Fundamentals of Business Organi-
zation and Management
New York. American Book Co.
McKinsey, J. 0. Business Administration
Cincinnati Southwestern Bub. Co.
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De Haas, J. A. Business Organization and Admin-
istration.
New York. Gregg Publishing Co.
Marshall and Wiese Modern Business
New York. The MacMillan Co.
Analysis of Textbook. The textbook analyzed is "Business
Organization and Administration" by Cornell and MacDonald.
The subject matter is arranged in an interesting manner.
It introduces the big features first and then develops the de-
tails. It tells first of the foundations needed for success,
the problems of starting a new enterprise, the forns of business
ownership, the types of business organizations, the purpose of
management, and it has a chapter devoted to each of the major
divisions of an organi zati on-name 3y : office, credit and collec-
tion department, purchasing department, receiving, shipping,
traffic, stock department, sales department, advertising de-
partment, factory, personnel department, the use of graphs,
statistics, forecasting, and budgeting. The English used in
the book would be difficult for anyone who had never taken any
commercial courses because of the continual use of business
terms. The subject matter is up-to-date, and agrees with mod-
ern practice. There are excellent questions provided at the
end of each chapter.
The book meets the aims of the course by showing the in-
terdependence of the worker and the department, by teaching
management problems and how they may be solved, by describing
business organizations and their internal organization.
There are four hundred sixty six pages in the book and it
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contains seventy-five illustrations. They do not begin to ap-
pear until the chapter on business organization is reached.
The illustrations bring out important points in the chapter;
for example, the one on page seventy -seven shov/s the organiza^
tion of a mail order house and another illustration shows the
sales slip procedure. In the chapter on office division, there
are excellent pictures of on ice appliances; in the chapter on
the purchasing department, copies of requisitions and purchase
records appear; in the one on storekeeping, receiving, shipping,
and traffic, there are illustrations of stock records, delivery
maps, a chart of the receiving department of a retail store,
copies of salesm.en’s expense accounts; in the one on manufactur-
ing appears an organization chart of a manufacturing concern;
in the personnel department appears a chart showing its activi-
ties. The illustrations are up-to-date and well printed.
The print is a good size. The lines are well-spaced and
the paragraphs are short. There is a seven page index. The
book is written by William B. Cornell, a professor of manage-
ment in the School of Commerce of New York University and by
John H. MacDonald, who is an assistant professor of management
in the same place.
Summary
Most schools offer business organization in the twelfth
year. It can be correlated with business English, bookkeeping,
marketing, economics, office practice, shorthand, typewriting,
commercial law, salesmanship, advertising and the cardinal
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principles. The aims of the course are to teach the different
types of business organization and the functions of the various
departments of each type of business. The values of the course
are the knowledge that it gives of the interdependence of the
organization and show/ing the student the place of the individu-
al in it. There is no equipment required except pictures and
graphs of the different types of organization. The problem
method is used in teaching it. Both the essay test and the new
type test are used.
U'i) B'-iC rlO'^iOC.* c: t oa'iW- •aJ TO e*T:X;:; Si"'. ir l
^Oo Sil ;i Is* 'j.i'i' . ^ ti £Ki 1 -.i/o *10 9 iiO/.s “io K3^'T9/ti;tT:B0 b
ij X ‘^;,T 5 i-f'i' • .T fi i it/ J X Ci SfiCT 0,^bC'X'"OilX . . J 3‘ffi
tv i fe>4.’ 'j iO G'f'i i.q 9' vf SiW -jj^'S :>iiri In ; 'O'^o
u; gqnijxtoiq j:<b .cuiu:. » oa tl a-iori'j . riX Tb
rst’I'Xonq sri'* -n I.JBsi-a -^lo If. . i^n.f nv’l'iJta silq lo a
SGiGt ix A’ :Jc9v? v.-:fcfi9 01 :t .*5o\ . .1 i *.i.iaOi>c' I'i Zj&stj ai ror'Jofi
r
-58 -
Chapter VIII
Commercial Geography
Its Place in the Curriculum
The course in commercial geography is usually taught in
the tenth year. In a survey made of three hundred seventy-one
schools, it was found that fifty -nine schools taught it in the
ninth year, one hundred forty-two in the tenth year, eighty-
nine in the eleventh year, and eighty in the twelfth year.
Correlation v/ith Other Subjects, Commercial geography may
be correlated with other subjects. It helps the course in Eng-
lish by insisting that the students speak and write correctly;
foreign languages, by telling about other countries and the ef-
fect of geographical conditions on the character of the people;
history, by showing the topographical features of the country
and their effect on the development of the country; shorthand
and typewriting, by giving the student knowledge of the places
to which they are writing; business organization and management
by showing the student some of tne problems other countries
must solve and their effect on our business organizations;
salesmanship and advertising, by teaching climate, products,
purchasing power, needs, and transportation, thus enabling the
student to decide what articles are worth selling and what ap-
peals to make to the inhabitants of other countries; and econ-
omics, by showing the trade problems of other countries, their
causes, and possible solutions of them.
Correlation with the Cardinal Principles. The course can
Tonne, H. A. & M. H. Social Business Education. New York
University New York 193>i p. 82
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justify its place in the curriculum by its correlation with the
cardinal principles of education. It correlates with health by
showing the effect poor physical conditions has on the develop-
ment of a country; command of fundamental processes, by provid-
ing a background for the understanding of trade problems; worthy
home -membership, by shov/ing causes of the development of local
industries and the relation to the home; vocation, by teaching
the resources in countries it helps the student who will v;ork in
the .investment field and the foreign trade field, by showing the
conditions, the food, and the climate, the student is able to
determine if he would like to live in other countries; civic
education, by being taugnt the conditions in other countries the
student will have a better understanding of international prob-
lems, and knowing the climate and conditions in different sec-
tions of his own 'Country, he -will understand his country’s domes
tic problems better.
General and Specific Aims
General Aims. The general aims of the course are to give
information concerning the rest of the world and the relation of
geographical conditions to the standards of living in the diff-
erent countries.
Specific Aims. The specific aims of the course are to
develop geographical principles and to show how their func-cions
affect economic life, to show how dependent we are on geographi-
cal conditions and natural resources for our development, to
show that geographical conditions determine the location of in-
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dustries, and to show how to secure information.
Educational and Vocational Values
Educ at i ona 1 Value s
.
The educational values are an in-
crease in knowledge by telling about other countries, and how
to use reference books. It develops nev/ attitudes by eliminat-
ing prejudice, by teaching tolerance of other countries and peo-
ple. It develops skill in using reference books and tracing
donditions in countries to geographical conditions.
Vocational Values. The knovledge gained in the course cai
be used in the selling, advertising, and investing fields, by
teaching the climate, soil, character of the people, the oppor-
tunities there are for new products, and the appeals th^-t may
be made; for example, it would not be profitable to sell coal
in England, when it has large mines of its own, or to sell au-
tomobiles in a country where there were poor roads.
Equipment Required
To make the course interesting to the students, specimens
and samples of rav; materials, plants, and minerals should be
collected. Pictures, magazine articles, and newspaper articles
should be collected, too. If possible, there should be lantern
slides. There should be easy access to an encyclopedia. There
should be maps in the room and a globe. The maps should be
large and of many countries, a good relief map is of great val-
ue .
Class-room Methods
The methods used in teaching the course are the lecture
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method, the textbook method, the project method, the problem
method, the Heuristic method, the inductive method, the type
method, and the deductive method. The lecture method is used
occasionally to emphasi:z;e various points and to give material
not in the textbook. The textbook method is used as a basis
for the course. It gives unity to the course and a common
background. The disadvantage is that it usually does not give
all the material necessar^r. The project method is used ^vith
the others and lends variety to the course, the same thing is
true of the problem method.
When the Heuristic method is used, the student gathers
and interprets facts. It is necessary to teach the student ho?/
to get the faces and how to interpret them, a large amount of
time must be spent in sug estive questioning so that he may get
at the main points. It is difficult to draw the line between
giving him too few suggestions and too many. It can be used to
advantage in studying local industry.
When the inductive method is used, the teacher presents
the facts and helps the students draw conclusions. It is of
value when studying industries outside the local community.
The student does not get discouraged when using it and receives
excellent training in tracing cause and effect.
When the type method is used, an industry is chosen
that is typical of a group and all sides of it are studied.
Then generalizations are drawn which may be applied to other
industries in that group. It is valuable to use when little
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time can be given to the course.
The deductive method proceeds from cause to effect. It
cannot be used at the beginning of the course because the stud-
ent has not enough knowledge to trace them. It shows the stud-
ent what conditions are likely to be found if there are certain
factors
.
Tests
Five minute tests at the beginning of the period are
found to be effective to see if the student has studied his
assignment. The essay tests may be used but each student is
likely to interpret the questions in a different manner. It
gives the student practice in putting his thoughts into words.
The disadvantage of this type of test is the difficulty in
marking.
The new type tests may be used to great advantage. They
are easy to mark and cover a large amount of the subject matter
The disadvantages of the nev/ type tests are that is is diffi-
cult to test the ability of the student in drawing conclusions
from facts given him and his ability to apply the principles
that he has learned.
Available Texts with analysis of One
The list of texts is as follows:
Brigham, A. P. Commercial Geography
Boston. Ginn & Co.
Huntington, Ellsv/orth, Modern Business Geography
and Cushing Yonkers, N. Y. World Book Co.
Packard and Sinnot Nations as Neighbors
New York. The Macmillan Co
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Manual of Geography
New York. D. C. Heath & Co.
Commercial Geography
New York. Rand McNally & Co.
Commerce and Industry
New York. Henry Holt & Co.
Factors of Economic Georgraphy
Cincinnati, Southwestern Publisli-
ing Co.
High School Geography
New York. The Macmillan Co.
Industrial Geography
New York. American Book Co.
Analysis of a Textbook. The book to be analyzed is Sta-
ples and York ’’Factors of Economic Geography”. It meets the
aims of the course by showing the effects of race, religion,
and government on commerce. It shows what effect climate, wind,
rainfall, temperature, mountains, plains, lakes, and seas have
on the character of the inhabitants and on commerce. It points
out the effect of topography on transportation. It shows how
nations are dependent on each other, by taking up one important
crop at a time, showing where it is grown, the conditions that
it requires, what countries export it and what countries import
it
.
The subject matter is arranged so that it gives a back-
ground for the food products and resources discussed. It is
readable and understandable except that the language is too
flowery in some places, and sometimes too difficult for sopho-
mores to understand. It is modern and conforms to present day
conditions. The only criticism of the book is that it empha-
Redway, J. W.
Robinson, E.
Smith, J. Russell
Staples and York
v;hitbeck, R. H.
Whitbeck, R. H.
\'iiq < • i;\
o
‘i c • t :r:
ci . J . . >''1^ ¥' ? oA
if": er.
' X ix.' on*' : niO'j
:i^. ,n. . bi ^ , .3f n ; V. eii
.
not .1 1 j'oH
eO'. T.iaob
i x*i;. •:•." vj©,'.'
irocRXiH .1. . 1: Lo '
vl ^•.t'aOaO'> 'to G'lOJO.'d'^
9 Wf1
J
liC c , ic r an 1 on 1 'J
. . .i ’inX
Xi. jL oof; • dS
-^ici^a^oob Loocio?.
xiXrjOJ>Ii[! Oi l > . ' '•oY v o'A
• d .j ,v06ci5id’.;
'(([/•'qi -1306© : • - ,
McoH .;'‘iO.' 'Ml
*»-
.H ,3^0od^±;.^^^.
- Ji' c± aesi .oili: t'c Oo adT .".(iQ lo e2e' .:X.t5n>i
0ri;J ri.?c->t>;'r: jI . .>i.T,oric^i:iU Ic j;‘io jot'i ’’ iiriH t^Iq
^:io l?.' xl tvr
^
c> i;c jv. ' cuio Y -fwo/'t \d sri:/ lo
.‘Urv . /:iX 0 YOtj i'*-. vf/ xf'': ',.• u i. . D no :>.<oa:n^.3Vp:% ban
eViiff cjjs: ,00-.-X .r.i.i^ ..a ,<*...: -c?r’iiOir: . rC: , .1 ' •'. 'i:. X 'i
-otiJ.oq oi . Y’i-fr./.ron no eJ: h¥ 1// • nX er:':. lo ''Cob': M' oricf no
wofi LY.oriE .';oj rx'' : ^^G%<.jqoa yr ' t-fid oi/o
,Xn d'^io
1
ono qii , 'i-»i'{;ro u no onoiwit v ' . tx euoxdi:n
-x:(j : ,iivc*i3 ox ;. J yodi ,o[fiJ a- cJ3 qo-:t>
J*!;oc’'”£ r:f' .. n:'-0. .-tBriv-' fine 80j;‘^JrtjJO 0 aed- .ee'^ tnven
Rd £ Cx Co ij0;';n.sn‘X-.
Ji . O*-*?: ;;X'Opi;X> oeOGU-. i:-:’: iin;.'
I 'I. djnffl do^i^difF en'i.'
fajoifbono .-oo'i ©dq ‘lo'i Laixrc'jg
00 Y eX X'-vK.fj^ax'I edd Xxo..
-vdqoe ‘lo'i cIooxTixjj 00: .••,
0 rrnofeeiq oO einnioli^oo or:i
“BfkjEie Jx J; no c. X \ood e-rlO
C O 0X9 ©Id :• ' ;£ e : e^r^Xinij L x ^ elf.:’ n iV' on
zdix'czc inx-
,
.lenoiilq © fr-on ai '"'Xbv-^ol'l
n" uon Bx *•! , bn^dG;- .''iii/ od
‘
1 .- .T;aix-ioX‘70 \Lao o'/i' . oaox Ji.Unoo
r V
-64 -
sizes products and minerals rather than countries. Some think
that the emphasis should be on the United States, showing what
we produce and export, and what conditions make it necessary
for us to import other products and the extent of the importa-
tion. There is much to be said for that point of viev/. There
are excellent text questions, problems, and projects given at
the end of each chapter.
There are two hundred tv;o illustrations in the book and
five hundred eighty-four pages, a very good ratio. The pic-
tures are very good. There are very few maps, only ten small
maps showing the production of various crops in the United
States, seven colored maps, one each of tne continents and one
of the United States, and no relief maps, or a world map.
There are only three graphs in the whole book.
The book is printed in a good size type, has well-spaced
lines, is attractively arranged, and has a ten-page, three -col-
umn index.
The authors are well qualified to write the book. Hr.
Staples is a Junior Master in the Dorchester High School for
Boys where he teaches commercial geography. The rooms are
well equipped with specimens, magazine articles, and maps,
r'r. York is a Professor of Commerce, New York State College foi
Teachers, Albany, New York.
Summary
The course may be correlated with many other subjects anc
the cardinal principles. The aims of the course are to show
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the interdependence of nations and the effects that geographical
conditions have on commerce. The educational and vocational
values of the course are thetknowledge it gives of other coun-
tries, the attitudes of understanding and tolerance that it dev
elops, the conditions in those countries, and their possibility
of becoming a market of the United States. Maps are required
and a collection should be made of newspaper articles, magazine
articles, pictures, and specimens of all kinds. All the class-
room methods may be used to great advantage, although the lec-
ture method should be used the least. As to tests, the essay
test may be used to determine the student’s ability to apply
geographical principles and the new-type test to measure his
knowledge of the subject.
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Chapt er IX
Salesmanship and Advertising
Its Place in the Curriculum I
Salesmanship and advertising are usually offered in - .
either the third or the fourth year of the four year senior i
high school. Tonne found that one hundred two schools offered
the course in the third year and one hundred tv/enty-four
1
schools offered it in the fourth year.
Correlation with Other Subjects. Salesmanship and adver-
tising correlate with other subjects in the curriculum. They
correlate with business English by showing the aims of the let-
ters they will study, especially the sales letter; with econo-
mics, by providing a background for discussing economic prob-
lems; with bookkeeping, by emphasizing the purpose of some of
the bookkeeping entries; with shorthand, by teaching the mean-
ing of terms; with typewriting, by explaining the use of cer-
tain forms ; with commercial law, by providing a background for
some of the cases.
Correlation -.Ith t he Cardinal Principles. Subjects must
correlate with the cardinal principles in order to justify
.their position in the curriculum. It correlates with health b^
stressing and strengthening sales resistance against poor prod-
ucts; command of fundamental processes, by giving more practiC€
in reading; with worthy home -membership, by showing how sales-
men and advertisers appeal to people, sales resistiince is
strengthened and money is spent more wisely; vocation, by offer
Tonne, H. A. and M. H. Social Business Education. New York
University, New York 1952 p. 82
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f
ing a background for selling and advertising if the student
cares to enter these fields; with civic education, by showing
some of the abuses in the selling and advertising fields and
creating a desire to correct them; with the worthy use of lei-
sure, by showing what appeals are made and enabling the student
to judge the amusem.ents offered; with moral education, by show-
ing the student the need for honesty and trustworthiness in
these fields.
General and Specific Aims
General Aims. The subjects are generally taught for
their non-vocational values and as one course. Some of the
aims are to teach the importance of a high standard of business
ethics, to develop an understanding of human nature, to improve
the student's appearance and manner, ana to serve as a founda-
tion course for those students who intend to specialize in mer-
chandising.
Specific Aims. The specific aims of the course are to
give practice in constructing advertisements and sales letters,
to develop ability to judge advertisements, to show the psychol-
ogy back of advertising, to show the relation betv;een advertis-
ing and selling, to show the value of advertising, and its
place in a firm, to teach the principles of salesmanship and
their application, to teach the basic principles of marketing,
to show the problems of marketing to the student and awaken a
desire to improve it, to develop the ability to distinguish be-
tween honest advertising and dishonest advertising.
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Educational and Vocational Values
Educational Values. The educational values are the knowl
edge that it develops concerning selling and advertising, the
appeals that are made to make a purchase possible, the attitudes
that it develops of understanding and judgment of salesmen and
advertisements, marketing systems, and the skill it develops in
appraising che advertisements and salesmen.
Vocational Values. The vocational values of the course
are the foundation that it lays for those who intend to special-
ize in these fields, and the practice that is given in con-
structing advertisements.
Equipment Required
Very little equipment is required for the course. Copies
of advertisements and sales letters should be collected and cop-
ies of other textbooks in this field.
Class-room Methods
Of the class-room methods, the textbook method is the one
most used with the lecture method a close second. The textbook
method is excellent when it is supplemented with illustrations
drawn from experience. The lecture method has to be used be-
cause most of the textbooks stress the vocational aspects to the
exclusion of all other topics. The drill method is used when
learning to write advertisements and sales letters. The prob-
lem method and the project meohod are also resorted to.
Tests
Both the essay test and the new type test are used. The
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essay test is used to measure the student's ability to v/rite
advertisements and sales letters, and the new t^pe test to mea-
sure >'is knowledge of principles.
Available Texts ’vith analysis of Two
The list of textbooks is as follows:
Blanchard Essentials of advertising
New York. McGraw Publishing Co.
Brewster and Palmer Introduction to Advertising
New York. McGraw Publishing Co.
Brisco, N. A. Fundamentals of Salesmanship
New York. D. Appleton & Co.
Pernald, C. H. Salesmanship
New York. Prentice Hall, Inc.
Hawkes, N. A. Selling Process
New York
\
Ivey, Paul W. Elements of Retail Salesmanship
Chicago. A. '.V. Shaw Co.
Knox, John S. Salesmanship and Business Effi-
ciency .
New York. Gregg Publishing Co.
Leigh, Ruth Elements of Retailing
New York. D. Appleton & Co.
INorton, Helen R. A Textbook on Retail Selling
Boston. Ginn 6c Co.
Osborn, A. F. A Short Course in advertising
New York. Charles Scribner's Sons
Dpdycke, J. B. Language of advertising
New York. Isaac Pitman & Sons
^ead, Hanlan Eugene Salesmanship
Chicago, Lyons & Carnahan
lussell, F. A. Textbook of Salesmanship
New York. McGraw Hill Pub. Co.
Jtarch, D. Principles of Advertising
New York. A. W. Shaw & Co
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Walters, R. G. Fundamentals of Salesmanship
Cincinnati. Southwestern Fuh. Co
Whitehead, Harold Principles of Salesmanship
New York. Ronald Press Co.
Analysis of Textbooks. The book analyzed is "Fundament ali
of Salesmanship" by Norris h. Brisco, It meets some of the aim;
of the course but not all of them. lo tells the place of the
salesman in business, the qualifications necessary to make a
good salesman, the six steps in making a sale, the importance
of a knowledge of human nature to salesmen, the importance of
health, appearance, character, tact, personality, enthusiasm,
honesty, courtesy, confidence, memory, imagination, good Eng-
lish, knowledge of goods, how to handle customers and meet
their objections, the relation between the manager and selling,
the manager and the salesforce, the effec u of fatigue, welfare
work, and training. Through these he will learn the technique
of a salesman and be able to protect himself against them. The
items lacking are a description of the marketing system, tne
salesmen's place in it, and its good and bad features.
The material is arranged in pedagogical order. It begins
with general principles and then proceeds to break them up. It
tells of the industrial system first, gives the place of sales-
manship, then the qualities necessary and in part two explains
the relation between the manager and efficient salesmanship.
The language in the book is not too difficult for a junior or a
senior. It is modern and conforms to present day conaitions.
.questions are provided at the end of each chapter with which a
1
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student can either test himself or which may be used for review
in class.
There are no illustrations. The book is a size that is
easy to carry around. It is printed in a good size type and
the lines are not too close to each other. It has a ten page
index.
The other textbook analyzed is "a Short Course in Adver-
tising" by Alex F. Osborn. It meets the aims of the course by
showing how the advertiser attracts attention and creates de-
sire, the methods of distribution, how to plan an advertising
campaign, advertising through newspapers, magazines, street-
cars, the dealer's store, and the mail.
The book explains how advertising aids civilization, an-
alyzes its problem, discusses ways to win attention, how size
and color aid disply, the different kinds of tiype, the problem
of the retail advertiser, methods of advertising, and advertis-
ing media. The book is written in a language that the junior
or senior can understand. Some of the illustrations are not
up-to-date. The book was 'written in nineteen hundred twenty-
two so some of the illustrations are not modern. There are
twenty-eight illustrations in tne book and two hundred forty-
four pages. Most of the illustrations are a comparison between
a firm's advertisements in nineteen hunared and those in nine-
teen hundred twenty. There is a chart on page twenty-eight s
j
;
shovdng how to analyze the product and the prospect, one on
page fifty-six showing the colors, one on page seventy-four
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showing the classification of printing papers, a table on page
eighty-one showing the amount of space different types take, a
chart on page one hundred ninety-three showing what mediums are
used, tables on pages one hundred ninety-six and seven showing
different classes of advertising and prices, and a chart of a
campaign on page two hundred thirty-eight. The illustrations
are well printed and appropriate to the text. The book is
printed in a type that is easy to look at and it is well-spaced
it has a four page index. Ko questions are provided.
Summary
Salesmanship and advertising are usually offered in the
third or fourth year of the senior high school. The subjects
with which it correlates are English, economics, bookkeeping,
shorthand, typevi/riting, and commercial law. The cardinal prin-
ciples with which it correlates are health, home -membership,
vocation, civic education, and moral education. The aims of
the course are to help the student buy wisely by showing him
how the salesman and advertiser work, and to show him how goods
are distributed. The values of the course are the training
that it gives in selling and advertising, and the attitudes
it develops. The only equipment required is a collection of
advertisements and sales letters. Of the classroom methods,
the textbook method is the one most used and the lecture method
is the next. Both the essay test and the new type test are
•used
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Chapter X
Business English
Its Place in the Curriculum
Business English is generally offered, in the senior year
of most high schools. Tonne found that tv/enty-two offered it
* in the ninth grade, thirty-tv/o offered it in the tenth grade,
sixty -four in the eleventh grade, and one hundred thirty-four
1
in the twelfth grade.
Correlation with Other Subjects . Business English can be
correlated with only a few subjects because it is generally
taught in the senior year. It correlates ’"dth English by giv-
ing the meanings of terms; with bookkeeping, by showing the
kinds of letters that are necessary to send out when accounts
are not paid; with shorthand and typewriting, by showing the
forms of letters, how they are written, and why they are writ-
ten; with economics, by giving the meanings of terms; with com-
mercial law, by showing when some affairs of a firm have to be
taken to court to be adjusted.
Correlation with the Cardinal Principles. Business Eng-
lish correlates with the cardinal principles. It correlates
with health by showing the necessity for it; command of funda-
mental processes by giving more practice in reading and writing
with worthy home -membership, by knowing the best way to order
goods and how to make complaints so that prompt adjustment will
be given; vocation, by teaching the student how to ^vrite effect
ively; with civic education, by helping students to get better
Tonne, H. A. and M. H. Social Business Education. New York
University. New York. 1932 p. 82
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positions; worthy use of leisure, by reaching how sales letters
are v/ritten, thus making the student a better judge of the a-
musements that are offered; and moral education, by showing the
need for honesty when dealing with people.
General and Specific Aims
General Aims. The general aims of the course are to dev-
elop the student’s knowledge of business principles, to give
the student a knowledge of business literature, to develop an
interest in current books and magazines, and to develop the
habit of clear thinking.
Specific Aims . The specific aims of the course are to
teach the students the various types of business letters, the
methods of writing them, to develop the ability to speak well,
to give more practce in the use of punctuation, to give some
drill in spelling, to increase the business vocabulary, to re-
view grammar, to review the business forms, telegrams, and the
use of the telephone, and to develop the proper attitude
/
towards business correspondence.
Educational and Vocational Values
Educational Values. The educational values of the
course are the knowledge that it gives concerning the business
principles with which to conform when writing letters, the
knowledge that it gives of the various types of letters and
when they are to be used; the attitude that it develops of un-
derstanding of the management’s problems, and the interdepen-
'
dence of all departments; the skills it develops such as writ-
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ing a good business letter, using correct grammar, and spelling
correctly.
Vocational Values. The vocational values that business
English develops are the ability to write a good business letter
the ability to spell correctly, to know the correct forms in
letter writing, the ability to punctuate correctly, and to use
good grammar. The course is very important to the stenographer
and secretary, and to the bookkeeper as well.
Equipment Required
The only equipment required is samples of all types of
business letters. It makes the course more practical if the
student can see some of the work that is being done.
Class-room Methods
If a good textbook is used, the textbook method can be
used successfully in teaching business English. The lecture
method is not suited to the teaching of business English to
high school students. It is not interesting. The aiscussion
lethod can be used in teacr.ing several parts of the course. The
drill method is used when teaching the different types of let-
ters, when reviewing grammar, and when studying spelling. The
project method can be used by writing a series of letters for
one company, involving all the various types. The problem meth
od can be used when teaching the use of the various types of let
ters
.
Tests
The essay test can be used to measure the student Is abili-
gniiXsue , -r ' : oc‘noo -jv . v EsaiRi/'J noon »- ’lai
.
,
: >‘t'i J C
aoenJt^'.f/d aej/j sv Ii'.no .'Uocv oil'. ,ef^^. fX V I u ?!: J /3 0o\'
^l;^;t;^3X b p.9alr;j;J ijoo ,i x: edX'Tv: oa xJll i*- - r-/-i . •i.-.: -qo'- v/sb ff.®Xf^irr?I
Hi a JOL •’.•‘lOO rj Ct YVOn>( ^^r^dy3'I'IC0 Ji.e.'iii Oo
esij Ow bnt;
,
vX j oa^j-ioo t'cJ oj vji.ixai^ a/. ^ uiXjX": 'v'l.isx
injl.' c‘i7»on3>tii fij o j b’roqiai oRTiioo o.-. . '•i^.. -x^Ih i.ioo'a
.XXav/ c 'r9qa©>ln 0cd £<fi3 oa Dn-' ^ ,/ix do'ioae biia
•>.,'ilU'/eH .^iqXup:’.'
lo aa'T^J iXxi "o bX Lyi^x/pvT atioraq iU' a 'v.i :!0 eriT
e, fa ii J oXJ'O*
‘
1 '. ‘‘'JOf.i o -'‘ff.) es:^ i.i Jl .a^i.-dcJaX esarrleud’
.9ilob i'. i '. I IC f'u'OB 908 Ct: 0 c}ri6bi/J8
r.be ' J9 ' 1 . '00 ‘ i”* B e ' o
f. 0:; (Ijso bonaair i^oooJxtJ ct , .icM'/j >iooodX9j bcr.-, t II
9-fyJD0X aril .rfaXi^^nit feeailBird ni LlJnuBeooua beBu
OJ rfBXXyii;. eouieyo To y,.:ido8?;*J adJ oa beaXe-' Jon eX borfaaw
noX8s
U
08 Xi' o-tIX . ’nXasoT:)jo i aon sT Cl Xoofioe rf;sXiX
.-BTjoo t:iC le EJiBq X-‘:rvaa gi';x:1o«9 j ni boay ad n>50 botJoi
-aai lo Rae .X a.v.'xe'tlXb edJ 'snlriOBaJ nariw Xi©Hy aX boildam XXXib
edi .’;^tiXXI^-qt; i;iX ..byap m av bnt' 'ig ^nXv/oive'T narfv/ ,e*iaJ
"0l 8T:odJ9 L To bei‘ir>B c, ^niJi-rn \,6 be^iJ ec mr- bcriaa-r .. o^^o^iq
-
‘jBf' raoXclo*ro aa'i .edq\;J Ei/''>i''ti:v aba XX>; jj .XvIovai , \,n'‘q.'iioo aao
Ja^ *lo ft;>qvj eool-icjv ‘oJ .to aay abJ airlo.ttaa ; oaa'* ao .'i^o bo
. a^ai
cJaaT
-I. ftivinabjjat -'OJ ©‘ix/aaeai oa baey ao n^o js'=»a x ^ s,bq an
-76 -
ty to write letters, and the new type test to measure his
knowledge, of grammar, spelling, and punctuation.
Available Texts
Babenroth and Mcharaara
Bartholomew and Hurlbut
Buhlig, Rose A.
Davis and Linghara
Deffendall, P. H.
Hagar, H. A.
Hotchkiss and Drew
Hotchkiss and Kilduff
Lewis, Edwin Herbert
MacClinuook, Porter Lander
Miles, Dudley
Opdycke, John Bkker
Ross, J. Walter
Wooley, Edwin C.
with Analysis of One
Modern Business English
Hew York. Prentice-Hall Inc,
The Business Man's English
New York. The Macmillan Co.
Business English
D. C. Heath & Go. New York
Business English and Correspon-
dence
Boston. Ginn and Co.
Actual Business English
New York. The Macmillan Co.
Applied Business English
Gregg Publishing Co. New York.
Business English
New York. The American Book Co.
Handbook of Business English
New York. Harper and Brothers
Business English
LaSalle Extension University
Chicago
.
Essentials of Business English
Chicago, LaSalle Extension Uni-
versity .
English for Business
New York. Ronald Press Co,
The English of Commerce
New York. Charles Scribner's Sons
Business English
Cincinnati Southwestern Publish-
ing Co.
Handbook of Composition
New York. D. C. Heath & Co,
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Analysis of Text
.
The text analyzed is "English in
Business" by Dudley Miles. It meets the aims of the course by
emphasiziner the need for unity in a sentence, and coherence and
emphasis; by teaching sales letters, credit letters, collection
letters, claim and adjustment letters, and letters of applica-
tion; by devoting about one hundred pages to grammar and punc-
tuation/
The subject matter is arranged in ttiree parts; the first,
to the presentation of tne use of English in elementary bus-
iness situations, the second, to the expression of ideas for
effective business comu.unications
,
tne third, to the methods of
expressing ideas clearly and correctly. The language is not too
difficult for a senior to understand. The subject matter suits
the conditions of today and there is plenty of drill material.
There are two hundred twenty-two exercises. There are at least
sixty two copies of correct letters in the book. They are ar-
ranged to suit the chapter and to emphasize certain points in
it. They are up-to-date and well printed.
The book is written in a light type, we^l-spaced, and
very easy to read; with very attractively arranged illustrations
usually bordered. It has a twelve-page index.
Summary
Business English is offered in the senior year of most
high schools. It can be correlated with bookkeeping, shorthand,
typewriting, economics, and commercial law. It can be correl-
ated with the cardinal principles. The general aims of the
-vr*- i tJ*
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course are to develop an interest in current books and maga-
zines, and to develop the habit of clear thinking.
The specific aims of the course are zo teuch the differ-
ent kinds of business letters and their uses, to review gram-
mar, and to review punctuation.
The educational values of the course are the knowledge
that it gives about letters, the altitude of understanding,
that it develops regarding management problems, and the skill
in letter writing that it develops. The vocational values
thar ±z gives are the ability to spell correctly, and the abil-
ity to punctuate and capitalize correctly. Tne only equipment
required is that of samples of all types of business letters.
All of the class-room methods are used in teaciiing the subject
.|
The new type tests can be used for testing grammar, piinctuationj
and capitalization and the essay test for measuring the stud-
ent's ability to write letters.
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Chapter XI
Economics
Its Place in the Curriculum
The majority of schools teach economics in the twelfth
grade. Out of a survey of three hundred and three schools,
Tonne found that thirty-six schools taught it in the ninth
grade, thirty-two in the tenth grade, eighty-three in the elev-
enth grade, and one hundred fifty-two in the twelfth grade.
He found that one hundred eighty -three schools taught it only
1
one semester; the others, two. It is offered in the twelfth
grade because educators feel that a good background is necessa-
ry.
Correlation with Other Subjects. Because it is general-
ly thought to be the culmination of the social business sub-
jects, there is not much correlation with the other subjects.
It is correlated with business English by giving reasons for
credit letters; bookkeeping, by giving the economic background
of it; and history, by giving the economic aspects of it.
Correlation with the Caroinal Principles. Economics jus-
tifies its place in the curriculum by its correlation with the
cardinal principles. It contributes to health by explaining
the principles of economics so that the student will learn to
invest wisely and not worry over bad investments; command of
fundamental processes, by improving oral and written expression
worthy
-home -membership, by stressing the background of business
and the way in which economic principles work; vocation, by
1
Tonne, H. A. and M. H. Social Business Education. New York
University. New York. 1932 p. 82
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providing a knowledge of economic principles for those who will
go high in business; civic education, by giving the principles
that work in and through our business life and their effects
thus promoting better voting and better life; moral education,
by showing how every one is affected by these principles, and
by showing that violation of these principles leads to malad-
justment with a heavy cost of getting back to normal.
General and Specific Aims
General Aims, The general aims of the course are to dev-
elop a good citizen and to increase the knov/ledge of economic
life.
Specific Aims. The specific aims of the course are to
tell the student what the principles of economics are that un-
derlie business, to develop clear thinking in business terms,
to develop the ability of the student to read, understand, and
analyze intelligently current economic problems, to show the
place of economic organizations in our social structure, to
teach the student to apply economic principles to business, to
show the worker how he is affected by economic principles, to
point out the relations between government and economics, to
show the relations of the employers and employees to each other,
their responsibilities and duties.
Educational and Vocational Values
Educational Values. The educational values are the
knowledge that it gives of economic principles, economic organ-
izations, their place, form, and function, and the effects of
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economic princiDles; the attitudes of understanding that it devn
I
elops oncerning labor problems and government plans, and inter-j
national problems; and the skill it develops in interpreting
j
I
economic problems.
Vocational Values, fhe vocational values are mostly con-
cerned with the higher positions. It is essential for the exe-
cutive to have a kno -'ledge of economics to be able to interpret
business conditions correctly.
j
Equipment Required
I
The only equipment required for the course is copies of
other economic textbooks and newspaper and magazine clippings. *
The textbooks are necessary to give the student an idea of
j
what other economists think and che clippings are necessary
to provide material for practice in applying the principles li
il
learned.
ji
Class-room Methods
Some of the class-room metnods used are lecturing, dis-
:
1
cuss ion, problem, and the project.
|.
||
The lecture metnod is used quite extensively in teaching
j|
economics. A formal lecture is ineffective because there is no
activity on the part of the student. Vifhen the informal lecture
is given, there is first a review of the material studied, sec-
ond, association with pupils’ experiences, and third, a connec- '
I
tion made between these two and the new topic. It is effective >
I
to use when teaching abstract principles and to use when econo- I
mists present two different theories of a subject, or to summ.a- !
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The discussion method is used more than the lecture meth*?)
od and it is the method preferred in the secondary schools.
The student is asked to state all the facts of a given case*
Sometimes the teacher will take the opposite side of the case
.to bring out the points involved in each side. This method
j
I
usually brings out new thoughts and ideas. It required the
teacher's close supervision to see that the students concen-
t-rate all their attention on the problem being discussed. The
disadvantapes of this method are that it takes up a large a-
mount of time and that it is difficult to use in a large class,]
The problem method is not used very much. It is not sat-
isfactory in high school because a large amount of analytic
power is needed. The advantages are that it presents a real
situation, the same method of solving is used that would be
used in business, and it correlates any business experiences
with the course. The disadvantages are that it is difficult
to get material, to make the problems equal to the student's 1
capacity to solve, and to get any information from business raerj
There are three types of problems used. The first are I
those th t concern economic theory and fact. They are valuable
in teaching theory. It is possible to construct problems from
newspapers, and magazines on capital and labor, wages, rent,
and competition. Material can be selected showing all sides o
the question. It is best to select current economic problems.
The second type of problem shows the ethical side of economics.
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Problems should be selected that -vvill show the relation between
economics and other social business subjects such as commercial
law; for example, is it right for organized labor to keep out
unorganized labor. The third type of problem is the case prob-
lem. A real problem is presented Ith several solutions. It is
required of the student to settle the points of issue and de-
cide what solution is the most satisfactory. The disadvantage;
of this method is that it consumes a large amount of time and
the problems are usually complex. It is difficult to get cases
!
I
that meet the student's capacity and time enough to illustrate
and discuss the economic points involved. Business houses are
reluctant to give any inform tion but if problems can be found
i'
in local industries to discuss, the course is very interesting.
The project method is very seldom used, although it is
possible to select a project that will run throughout the coursej,.
If it is done, the project should be one concerning local indus-jj
tries.
I
The drill method is used to give practice in applying
j
principles. The textbook method is also used.
Tests
i
I,
The essay test is the best to use to measure the student's'
ability to apply principles. The ne’v type test is used to
,
measure the kno ^.dedge of subject matter. The disadvantages are
j
that it is difficult to measure attitudes with it as well as
j:
the ability to analyze and to pick out the important points.
[
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Avaliable Texts with Analysis of One
|
Some of the available texcs are as follows;
Blackmar, F. W. Economics for High Schools and |
Academies j
New York. The Macmillan Co.
|
Bullock, C. J. Elements of Economics. i
New York. Silver, Burdett & Co.
Carleton, F. T. Elementary Economics.
New York. The Macmillan Co.
Carver, T. N. Elementary Economics. '
Boston. Ginn & Co. ;
i
Dole, G. F. Economics for the Upper Grades
Boston. D. C, Heath & Co.
<
Ely and Wicker Elementary Principles of Econo-
mics
!
New York. The Macmillan Co.
Fairchild, F. R.
II
Essentials of Economics j-
American Book Co. New York
jj
Faubel, A. L.
|i
Principles of Economics
|
New York. Harcourt, Brace & Co.
|
i
Fradenburgh, A. G.
I
Elements of Economics
j|
New York, Charles Scribners Sonsj
Hughes, R. 0. Fundamentals of Economics
New York, Allyn and Bacon !
i
Kinsman, D. The Science of Business
j
Boston. Ginn dc Co, }l
ii
Laing, G. A
I!
An Introduction to Economics !i
New York. Gregg Publishing Co. f
il
Lutz and Stanton An Introduction to Economics
|
Chicago. Rowe, Peterson & Co. i
Marshall & Lyon Our Economic Organization
The Macmillan Co., New York
O'Hara, F'rank Introduction to Economics
The Macmillan Coi New York
i
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Riley, E. B Economics for Secondary Schools
Boston. Houghton Mifflin Go.
Splawn and Bizzell Introduction to the Study of
EC onomic s
Boston. Ginn & Co.
Thompson, C. M Elementary Economics
Boston
Williamson, T. H Introduction to Economics
Boston. D. C. Heath & Go.
Analysis of Text. The book analyzed is Thomas N. Car-
ver’s "Elementary Economics". It meets tne aims of the course
by discussing what makes a nation prosperous, the problem of
distribution, wealth, labor, wages, capital, productive activ-
ities, money, and banking, and social reform, and gives a
background for the problems the students are most likely to be
interested.
The subject matter is well-arranged. Any senior should
be able to understand the words used. It is up-to-date, and
contains excelD-ent questions at the end of each chapter.
The book has forty-four illustrations, consisting of
twenty-seven pictures, twelve charts, and five maps. Some of
the pictures show the old and new ways of manufacturing and
the change machinery has made. The charts bring out the main
points in the chapter. They are up-to-date and well printed.
The book is v/ricten in a type that is easy to read and
with well-spaced lines.
The author of the book is well qualified to write on the
subject. He is a Professor of political Economy at Harvard
University.
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Summary
Economics is usually taught in the tTweli'th year for one !
semester. It is taught to give an understanding of economic
!
principles and their application to business problems. The val-*
ue of it is the development of understanding of labor problems
and other economic problems. The lecture method and the dis-
cussion method are the ones used the most. The essay test is
1
better suited to measure the application of the economic prin- i
ciples than is the new-type test. i
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Chapter XII
Methods of Teaching the Social-Business Subjects
Walters presenijs three metnods of teaching commercial
subjects; the recitation plan, the unit plan, and the contract
plan. They are described in the following pages.
The Recitation flan
The characteristics of the recitation plan according to
vValters are as follows;
"1. The grouping of students, regardless of their indi-*i-ji
vidual differences, who have reached a certain step on the edu-
cational ladder, into "one class".
2. The belief that the outcomes of teaching are knowl-
edge, attitudes, and skills.
3. The division of subject macter into "lesson assign-
ments .
"
4. The use of a lesson plan.
5. The recognition of distinct types of lesson presenta|
tion.
6. A testing program.
1
7. The use of passing grades."
The advocates of the plan claim it is democratic because
it gives an equal opportunity to all. The opponents claim that
it hinders the bright pupils from getting all they can out of
the course, that the course is planned to suit the capacities o^
the dull pupils and the bright ones are not working as hard as
they should.
Walters, R. G. Methods of Teaching Commercial Subjects. Mono-
graph No. 16. Southwestern Publishing Co. Cincinnati. 1932. p. 2f
1
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The outcome of teaching-knowledge, attitude, and skill-
are important. It is difficult to form a worthwhile attitude
unless there is knowledge of the subject, and difficult to
j
acquire skill unless there is a knowledge of the principles.
||
Because the subject matter must be divided into lesson
jj
assignments the teacher must know the textbook thorougnly and li
I,
know how to plan his work in order* to get it done in the I
Ij
allotted time. If he hasn't time to cover the work given in
!!
ij
the textbook, he must know what points to omit. Under this
plan the assignment must be carefully made to the students.
{
jl
The lesson plan that is used is divided into the topic,!]
the teacher's aim, the preparation, the outline, the presenta-
tion, and the as :ignment. The outline and the presentation
are usually the same. An outline written on the board helps
the student.
The types of lesson presentation that it recognizes are!
the inductive, the deductive, and the drill. When the indue-
I
1
tive plan is used it is necessary to follow these five steps;
|
preparation, presentation, comparison, generalization, and ap-
plication.
It is necessary to use a testing program to determine
the results of this lesson plan. The tests that may be used
j
are as follows : !
1. The prognostic test which tesDs the ability of the
child to do the work.
2. The instructional test which shov/s where the in-
5' P'
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struction is weak.
5. The achievement test which helps determine what the '
child is learning.
4. The diagnostic test which shows wherein the teacher
has failed.
The teacher usually marks the following grades: A,
B, C, D, and E, the D and E indicating failure.
|
Advantages
.
The advantages of the plan when applied
'
to the social-business subjects are obvious. In all of them it
!
is necessary to know the facts in the course before determining
one’s attitude. This is especially true in junior business
training. Without knov/ing a little about the services that
business gives and the purposes of the course it would be diffi-
|i
cult to decide what one wanted to do in business. In commercial]
geography it would be difficult to know the effect of geograph- I
1 C conditions unless the conditions were known. In economics
^
it would be difficult to apply the principles, unless they were
known. In business English, it would be difficult to write a
good letter unless it was known what it should contain. No
i
skill in interpr ting conditions could be developed unless the
facts were known. It is an advantage to the teacher and the
student to have both the aim and the outline of the lesson on
the board. Being able to use more than one type of lesson pre-
|
sentation is an advantage. In all the courses some principles I
can be taught best by using one of the three methods. The in-
ductive method can be used to developt thev'prihciples in the
.Miiew aol;Joinwe
©11^ vtBfir ©nJtn:»io^9X> BCJtori cfeaa ;j£.©-:©V8J:no6 eiiT .C
.
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course and the drill method can be used to give practice in
applying the principle.
Disadvantages
,
The disadvantages of the recitation meth-
od when applied to the social-business subjects are as follows:
1. The difficulty of keeping the brighter pupils inter-
ested when those of various capacities are grouped to-
gether .
2. The need of constant review to make sure that facts
are presented in relative order when the course is div-
ided into lesson assignments.
The Unit flan
The characteristics of the unit plan are as follows;
''1. The recognition of individual differences of stud-
ents .
2. A belief that the main outcomes of teaching are atti-
tudes and skills.
3. The substitution of "mastery" of subject matter for
passing grades.
4. The division of subject matter into logical teaching
units rather than into arbitrary lesson assignments,
1
5. The recognition of a "learning cycle".
Advantages
.
When teaching social business subjects, it I
is an advantage to recognize that some pupils are capable of
doing more work than others. The course is much more interest-
ing to them. Reteaching the unit to the poorer student is
I
another advantage.
—- =
Ibid
,
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Recognition of the fact thiit the main outcomes of teach-
|
ing are attitudes and skills will prevent the teacher from I
spendinp- all her time on developing kno ledge. It is especial- I
Ij important to have attitudes emphasized in the teaching of so-l
cial business subjects. !
The advantage of substituting master/ of a subject for '
passing grades is that better work will be done by the students j‘
i;
and the habit of learning thoroughly instead of a "get by" at-
|
titude will be developed. If the passing grade is 60fo it means
|
that i 1 spite of the fact that 4O70 of the work is wrong the pu- ;
pil will pass. It is setting up false standards for the scud-
j
ent . In business, the student would make a very poor stenog- i
I;
rapher if oniv 60% of the letter were correct and a very poor
I
bookkeeper if only 60% of the accounts were correct. '
The advantage of dividing the course into units is that
I'
the pupil is conscious of working on that particular unit, while!
!:
if he is told to study so many pages he does not associate them
;
I!
with the book as a whole. i.
||
The advantage of recognizing the "learning cycle" is ii
ii
that the teacher will use the three steps: stimulus, assimila-
jj
II
tion, and reaction. They are important to use in the social
business subjects. It is es 'ecially interesting to note the !
pupils' reactions.
j
I
Disadvantages
.
The disadvantage of the plan is that all
the teachers in the school must use it to make it effective.
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Another* disadvantage is that it takes up a great deal of the
|
teacher's time.
|j
The Contract: Plan
|
The characteristics of the contract plan are as follows:
jj
"1. The recognition of the individual differences of
li
ji
student
. ,1
2. The layine out of definite units of work to be com- ''
i'
I
pleted in a specified length of time.
3. The use of "ruide sheets" for students to follow in
I,
completing the contract. ij
I*
4. A grading scheme based on one grade for doing a mini-^
j!
mum assignment and successively higher grades for coraoleting ''
"1
^
*
;j
additional assignments. j!
Advantages
.
The advantages are that every pupil is doin^
ij
work suited to his capacity, and it can be used in skill sub-
|
jects.
Disadvanuc^ges
.
The disadvantages are that there is very n
it
little teaching but much tutoring, also, it is difficult to '
manage a large class under this plan. If the plan is to be
successful all the teachers in the school must use it. Its
particular disadvantage when it is applied to social business
[
subjects is that discussions are completely omitted from it.
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Chapter XIII
Testing Procedures
Tests may serve a variety of purposes. Their uses are as
follows
:
1. To measure memory.
2. To measure a teacher’s efficiency.
3. To determine the achievement of any pupil in a
given subject at a given time.
4. To review a subject.
5. To help in placement and classification.
6. To determine the individual differences in the
pupils, their difficulties, and corrective measures.
7. To compare classes.
8. To provide a goal for the pupils.
9. To give the pupils a standard by v/hich to judge
their work.
10. To improve teaching.
The two types of tesc.s used are the essay test and the
new type test. A third type of test is the standard test.
The Essay Test
Advantages
,
The essay test presents the following type
of ouestion; "Discuss life insurance". It is very easy to con-
struct; it may be dictated, mimeographed, or written on the
blackboard; it is inexpensive; it is fair because of the fact
that it is based on the subject matter.
Disadvantages
.
One disadvantage is that the questions in
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the test may be subjected to different interpretations; thus
making the test difficult to score. When more than one answer
is correct, it is difficult for the corrector to mark fairly.
A second disadvantage is that very little subject matter can
be covered in a short time. i
The essay test can be used in all social business sub-
jects but it is particularly well suitea to commercial geogra-.
phy, business English, and economics. V/hen the teacher of com-
mercial geography, wishes to see how the pupil can put together
facts and discuss their relationship to the development of com-
merce in the countries of -che world, the essay test suits her
purpose. It can be used in business Englisfin when testing the
pupil’s ability to write letters, and it can be used in econo-
mics when testing the pupil’s ability to apply economic princi-i
pies to economic problems, i
The Standard Test
Advantages
.
The advantages of the standard test are that
the teacher is able to compare his pupils with those in the
same town, another state, city, or town, and that he is able
to measure his teaching with those of others.
Disadvantages
.
The disadvantages of the standard tests
are that they are expensive, that they are given very fev/
times during the year, that they are difficult to score, that
the scores are difficult to interpret, and that they do not
test that part of the work which is applied to local condition^
Up to the present time, there are no standard tests for
BUdJ ; e'ioX:>«o‘^6*iqi«^nl ;rn3*tH i'tln o:f ^&e:i erf;i
f v:
'lev'eriJa eno iiiirfcJ ^'lora .•^•looe otf eri^
.'^X'lir't il'ijBci c^ ‘To^oft'i'ioo i'di 'lol ^lijoi'jiln ai 3i ,Jo9inoo el
nfio ctoe[,b{/e ?l3jl£ \t6V ei '- ,^» h ooob A
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1
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social business subjects,
j
The Kew-Type Tests
|
The new-type tests are classified as follows: the true-
j
false test, the judgment test, the selection test, the associa- i
tion test, and the completion test.
j
Advantages
,
The advantages of the new-type tests are I
that they are inexpensive, that it is not necessary to spend
long periods of time preparing them, that they are easy to cor-
'
rect, and that the answer must be either right or wrong.
I
Disadvantages
.
The disadvantages of the new^’type tests
are that the pupil is given so much of the true facts that it isj
not very difficult for him to determine the correct answer, for
that reason it encourages guessing rather than accurate and '
careful studying, and that sometimes false statements are re- I
tained in the pupil's mind as being correct. i
The True-False Test. The true-false test consists of
making a statement and having the pupil indicate v/hether the
,
statement is true or false. The material on which the test is
j|
to be given must first be decided. Statements should then be
,
made concerning this material, some being true and some false. I
The next step is to arrange the statements. The order of the I
I
true and false statements should be varied every time a test is
!
given, otherwise the pupils would quickly recognize any fre-
j
quently used arrangement and would use that knowledge in deter-
;
II
!'
mining the correct answer. The statem.ents should be carefully i|
made, so that the correct meaning is conveyed. The best way to
. s^o8tox/fc peeniai/d lelncB
3;ip.8l' t>v 8/tT
4
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m
-96 -
4
give the test is to have it mimeographed, but if that cannot be
done, the next; best way is to dictate it. The least satisfact ojj-
ry way is to write the test on the board, since v/riting the
statement takes a long time. On the other hand, some teachers
prefer it to the dictation method, because pupils are better a-i
ble to judge a statement if it is written. One great advantage
of the true -false test is that it offers a good review of the
course. The true-false test can be used in all social businessji
subjects.
The judgment test is used to test principles rather than
facts and because of that it is admirabley well suited to so-
cial business subjects especially commercial geography, adver-
tising, salesmanship, business organization and management, and
economics. In the judgment test a true statement is made and
the student is asked to state the reason why rit is true. To
prepare the test it is necessary to select the material on
which it is to be given, to select the principles that are in-
j
volved in the subject matter, to construct the statements to
|
which the principles can be applied, and to arrange them in
j
chance order. The test may be dictated, mimeographed, or writ-|
ten on the blackboard. The second and the third method men-
|
tioned are the best because the student is given an opportunity!
I
to reconsider both the statements and his answers. This type
j'
of test is more difficult to score than the true -false isype. !
There may be more than one reason why a statement is true but
I
one reason may be more important than the others, and because
!
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sai/Boed bns ^a*I rido ©rid nerid dn^idncqEiX oaoin ©d vjir. noeBsi ©no
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of this it is necessary to decide how much credit will be given
to each answer.
The selection test -or rearrangement test is used to mea-
sure the actual achievement of the pupil. It is an easy test t >
give and the students enjoy taking it. It can be used for all
the social-business subjects. It is necessary to select the
subject matter and to prepare a group of related facts. Then
it is necessary to separate the facts and to number them. It
is the pupil's task to show by numbers which facts belong to-
gether. Beaause one mistake will throw the whole series out,
it has been found that if there are four statements in a series
a score of three should be given if one is out of order, a scoru
of two if two statements are out of order, and a score of one
if threee are out of order. The multiple choice test is classi-
fied under this type, too.
The association test is used to determine what the stud-
ent remembers. It can be used to cover a large amount of sub-
ject matter. It helps the students to understand new term.s and
nev/ words. It can be used to test the meanings of dates, names
and places. The test can be used very effectively in geography
The subject matter should be selected first and than any key
words or phrases in it. Before presenting them to the student,
they should be arranged in a haphazard manner. The dictation
method may be used in giving the test. The disadvantages of
this method are that the student may not number the answers
correctly or he may not hear the question correctly. The
a^viM v"’ riivv' cJiD's'io r>.0!!r, vfori <?Jblo?b O-’ v/x^Easoon ti di Blii^ to
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blackboard method may be used thus suving che pupil's time.
The mimeograph method may be used. It is more satisfactory to
the teachers and to the students bee use there is no chance of
misunderstanding the question. The test is not difficult to
score. It is necessary first to examine the answers to see if
there is more than one correct ansv/er to a question. Next a
value must be placed on these answers according to the deg-^^ee
of accuracy of the association made.
The completion test measures the student's ability to
complete statements. It shows the pupil that he needs to study
in order to be able to complete the statements. The test is
easy to construct. The subject matter is first selected and
then the statements are chosen. Finally the key words are de-
cided upon, the statements are rearranged, and the test is given
to the students who supply the missing words. The dictation
method gives very poor results. It is difficult to dictate sen-
tences with the woros missing. The blackboard method is more
satisfactory because the student can see the whole statement
and the place for the missing word. The difficulty is to find
the time to write the test when the pupils are out of the room.
The mimeograph method is best because the student has the state-
ments directly in front of him.
Most teachers find it best not to use one type of test to
the exclusion of all others, but rather to use all types. The
new-type tests can be used in testing all the social-business
subjects. The true-false, completion, association, selection.
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Ciiapter XIV
Sequence of Social Business Subjects in the Curriculum
Requir -'-mencs for Taking the social Business Subjects
There have been very few requisites established for so-
cial business subjects. Tonne in his book on "Social-Business
Education*^ states: "In the case of econo ics a small number of
schools require American or European history as prerequisites.
Even fewer require econorr.ic geography or history of commerce.
The vast majority require none. The only requirement as a
rule, for business law--and that; quite infrequently--ia one
semester of economics. In economic geography an occasional
school requires general science, junior business training or
physiography* The most frequent requirement for taking business
English is three years of general or acndemic English. An occa-l
sional school requires a year or more of shorthand. In a few cr-
eases, a course in economic geography is required for business
1
organization and for history of commerce."
The Place and Time Allotted to Social Business Subjects in the
Curriculum
It will be seen from the above that there are very few
requisites for the courses and not a very well-thought out pro-
gram of social studies. At present the social business subject
f
teachers are v/orking under difficulties. There has been very
little done in deciding the sequence of courses, and the content
of each one to make a complete whole. Tonne suggests the fol-
lowing program of social business subjects; junior business
Tonne, H. A. and M. H. Social Business Education. New York
University Press. New York. 1932 p. 88
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training for the eighth grade, history of business or cormnerce
for the ninth grade, economic geography for the tenth grade,
business organization and management, the first semester of
the eleventh year and marketing the second semester of the
year, business law the first half of the twelfth year and
1
economics the second half of the twelfth year.
The follov/ing table shows the results of a study made
of ten high schools outside of Massachusetts:
Eighth Ninth Tenth Eleventh Twelfth
Subject Grade Grade Grade Grade Grade
Junior business
training 2 1
Elementary business
and civics
Comm.ercial arith-
metic and Book-
1
keeping
Commercial arith-
2
metic
Comm'=^rcial geogra-
3 1
Phy
Public speaking and
commercial geogra-
1 3 2
Phy 1
Bookkeeping
Commercial law
4 1
5
Commercial law and
business practise 1
Commercial law and
economics
Commercial law, org^
2
anization and econo-
mics 1
Economics 4
Business English
Business organiza-
1 4
tion 1 1
Salesmanship
»
2
Tonne, H. A. Administration and Supervision of the Social
Business Subjects in Public Senior High Schools Eastern Commer-
cial Teachers Association Third Year Book 1930 p. 125
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The follov/ing table shows the results of study made of
thirty-nine high schools in Massachusetts, indicating the years
in which the various social business subjects are taught:
Eighth Ninth Tenth Eleventh Twelfth
Subject Grade Grade Grade Grade Grade
Junior business
training 12 1
Bookkeeping
Commercial geogra-
2 26 1
Business organiza*^
1 30 2
/tion 3 3
Commercial law 9 17
Economics 2 6
Business English
Salesmanship and
4
advert is ing
1
3
Tonne made a study of more than three hundred schools and
1
the following table shows the result of his investigation:
'
Subject
Ninth
Grade
Tenth
Grade
Eleventh
Grade
Twelfth
Grade
Num.-
ber
Per
Cent
Num-
ber
Per
Cent
Num-
ber
Per
Cent
Num-
ber
Per
Cent
Ec onomics 36 11.9 32 10.6 83 27.4 152 50.2
Bi'siness lav/ 4 1.1 27 7.3 96 25.7 247 66.04
Economic geography 59 15.9 142 38.4 89 24.1 80 21.6
Business English 22 8.7 32 12.7 64 25.4 134 53.2
Business organization 2 2.1 28 29.5 65 68.4
Junior business
training 59 83.1 12 16.9
Salesmanship 2 .9 6 2.6 102 43.6 124 52.0
Advertising 1 1.9 7 13.2 22 41.5 23 43.4
History of commerce 10 35.7 10 35.7 8 28.6
Banking
-
L -i
6 37.5
.
10. 62.5
It is interesting to note how the actual facts conform
with the suggested social busixiess program. Junior business
training was suggested for t- e eighth grade but none report it
as being taught that year. The history of business or commerce
Tonne, H. A. and M. H. Social Business Sducatj.on. Kew York
University. New York. 1932 p. 82
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was suggested for the ninth year and no school reports it as be-f
li
ing taught that year. Commercial geography was suggested for
|
I
the tenth year and thirty-eight and four tenth per cent of the i
schools reporting teach it that year. Business organization
was suggested for the eleventh year but twenty -nine and five
j
I
tenths peri.- cent teach it in the eleventh year and sixty-eight
|,
li
and four tenths per cent teach it in the twelfth year. Busines^j
law and economics were suggested for the twelfth year and fifty
||
and two tenths per cent teach economics the twelfth year and
|
sixty-six and four hundredths per cent teach business law the i
twelfth year. Summarizing, it is found that commercial geogra- i
phy, business law, and economics are taught in the years sug- I
II
gested for them.
I
»’
.'i' S'
-^OX-
ed Bn :it c’.dioqei loortoc on ixiv, rijrain da*3 toI saw'
10? 59ifa9:;5.3i;R bi^f; lAi&aaiJirroO .*iji©t. iti’Pisns gnl
o-'ict 'io c^neo n&q riiin^s ^isjo'i jaic jfl-iXb-vj- li j tciB wid
..J'
acioBsln/^^10 see Xa^fB flojaoj ftloorfoe
©vx'i Jbtr.6 o«Xn-vJn.w;» ^trd adn-v©!© -©lid 'lo’i f>3d8<?j^^ ebV
diigiv-^dxifc >Ji't - afid'v: a3n©v$*i5r ead nX dX ' oatK-^ dnoo rr©q erfgn id
edniejjr: ffd'tlawd erid ni dx rfOBsd dnoo isq eridned awo*) JbfiB
'id'xi'i Jbn« rfdllr- d ©rid to'i cdeegs^s v eoXcnoaoo© Jbnjp
X>ne *i**©Y rid'il^'.'d erid eoxncnoo© riOBdd da&o *i©q eridaed owj ana
e:fd wbI saanieori rioted daeo aaox^^Ttra/rl ‘laol X)aB xie-'^dxie
- yi'sjo93 i«io*i-' CO d4rid br.uol ei dx iv. i-awajc .n^ex rfdllawd
-
7‘aa daa’t :=ild aX Jn:nat>j oij\oaoob La* ^\v© eeeaXsj/d t'':riq
. Merid aol bedaa^
T, I •
I I
\
.• r
•Mi
- 104 -
Chapter XV
Cone lusions
It was found thc.t junior business training was the only
social business subject offered in the junior high school. This
subject is a combination, arithmetic, penmanship, business forms
and information concerning business. The social business sub-
|
jects offered in the senior high school are bookkeeping, commer-
cial law, business organization, commercial geography, salesman-
ship and advertising, business English, and economics, and those
offered in the junior college are bookkeeping, economics, com-
mercial law, business organization and management, and commer- I
cial geography.
i
It is seen that in all the courses there is an emphasis '
on the social side, and a tendency to give more information con-:
I
cerning the social ordar and to awaken a desire to improve it,
and that the textbooks are changing to conform with this change
in aims
.
More and more schools are offering social business sub-
jects and the number of pupils taking them is increasing.
Junior business training is usually offered in the ninth
grade, serving as a prevocat onal course. Bookkeeping is of-
fered in the tenth grade. Emphasis is placed on teaching the
management point of view and having the student able to read and
understand the financial statements. Commercial law is taught
to give information about business law and to develop a respect
for law. Business organization and management is taught to show
it'
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the different types of business organization, their method of
functioning, and to discuss management problems.
Commercial geography is taught to show how the functioning
of geographic principles affects commerce and to show the inter-
dependence of nations.
Salesmanship and advertising are taught to show the meth-
ods of marketing and the effects of good and bad advertising.
Business English is taught to show the form and purpose
of the different types of business letters and to improve gram-
mar, punctuation, and the vocabulary.
Economics is taught to develop an understanding of econom-
ic terms and principles. The trend now is to offer a course in
problems of American democracy, which combines economics and so-)
ciology and shows their application to the problems of today.
Of the three methods of t eaching--the recitation plan,
the unit plan, and the contract plan--the recitation plan is
the one most often used. All the methods of present at:ion--lec
-
I
ture, textbook, project, proolem, and drill--are used to some
extent in teaching the social-business subjects.
The new-type tests and the essay tests are both used to
measure results. The new-type tests are gaining in popularity
I
because they can cover much more material than the essay test,
j
they are more definite, and they are easy to correct. Although
the advantages are so great, some essay tests are given because
they are used so much in college and because they give the
students an opportunity to organize facts and to present them,
=— — —
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There are very few requirements for taking the social
business courses in most high schools, and although a fev/ high
schools offer a definite sequence of courses, there is a large
amount of material that is given in more than one course.
There is, however, a definite trend toward working out a four
year program in social business subjects lor secondary schools.
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